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LEVER GUY, that felle 


Reeves. Wearing the toga of 
vice-president of the Automobile 
Manufacturers’ Assn. (I almost 
wrote it NACC), 


noon. 








- alFirst Session 


| Ask President’ s - in| 


he talked before | 
the Detroit Rotary Wednesday | 


Up and down the scales he ran | 


in his speech. He made us swell | 


with civic pride by telling the 
part Detroit plays in our national 
life and said recovery is return- 
ing on rubber tires, meaning, of 
course, that the automobile in- 
dustry is going to be largely re- 
sponsible. He predicted Detroit 
is almost certain to be the home 
of such new industries as pre- 
fabricated houses, air-condition- 
ing and streamlined lightweight 
railroad trains. He praised Presi- 
dent Roosevelt, touched on the 
labor situation, legislation and 
the like, and interspersed his talk 
with clever stories of a humorous 
nature. 


* * 


REEVES TALKED our lan- 
guage, though, when he analyzed 
the automobile year which is ap- 
proaching its end and horoscoped 
a bit as to what the future has in 
store for the industry. He's a 
more optimistic prognosticator 
than one or two other crystal 
gazers I know, for he figures that 
1934 production will total 2,800,000 
units, counting both cars 
trucks, with the latter showing 
the better pickup. 
there will be 525,000 commercial | 
vehicles manufactured and put 
on the market. 


For next year Reeves thinks | 
there will be an increase of from 
10 to 15 per cent in production 
and sales, and he gave us a slant 
on what he thinks should be a 
normal year. According to him, 
the industry should turn out from 
3,750,000 to 4,000,000 units to keep 
up the 23,000,000 motor vehicles 
which are now operating on 
American roads. Which should 


’ 


indicate that the industry’s peak | 
5,500,000 units was ab-| 


year of 
normal. 


+ 


BY-PRODUCT of the Reeves’ 
speech as it came to my ears was 
@ new expression to apply to what 
so many of us call gew-gaws and 
doodads on motor cars. The 
Greeks may have had a word for 
it, but it seems to me that “hard- 
ware millinery,” the term Reeves 
used, is better. 


Also interesting was the state- 
ment by Reeves, brought out in 
telling of the friendly spirit of 
co-operation that exists among 
motor car manufacturers, was his 
reference to the cross licensing 
agreement that the nee NACC 
perfected. It has been in exist- 
ence for 17 years, there are 1,700 
patents pooled, and never has 
there been a patent suit between 


(Continued on Page 5, Col. 1) 
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and | 


He figures | 
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Labor Hits Makers’ Code 





American Truck Assns. Close Meet Asks 30 Hour 


Code Problem|¢ 


Week, Merit 


Code Amendment Provides |Clause Ban 


Gets Play at For Payment of Penalties Increased Pay and Fall 


Washington, Oct. 26.- eat a. 
;}amendment authorizing members 
of the motor vehicle retailing 
trade to enter into an agreement 
| for payment of penalties for code 
violations was approved here this 
week by the National Industrial 
Recovery Board. 


The agreement binds only mem- 
bers who assent to it specifically. 
It is intended to afford a simpli- 
fied way of dealing with code vio- 
lations, and to encourage compli- 
ance through self-regulation with- 
in the trade. 

The agreement provides for 
restitution to employes of wages 
lost to them through an employ- 


Eliminating U. 
Gasoline Tax 


Chicago, Oct. 26.—-With more 
than 1,000 trucking representa- 
tives on hand, the largest num- 
ber ever to get together at a con- 
vention of their industry, the 
American Trucking Assns. closed | 
its first annual meeting Wednes- 
day night at the Stevens Hotel. 


The sessions were packed with 
lively discussions, centering chief- 
ly about the trucking code and 
the form of regulation that the 
business should have. On the 
subject of regulation, the associa- 
tion finally took definite action 
by adopting a _ resolution pre- 
sented by William G. Fitzpatrick, 
or Detroit, as follows: 


“It shall be the policy of the 
American Trucking Assns. to co- 
operate with the Federal co- 
ordinator and the administration 
in the development of an econ- 
omically sound national trans- 
portation policy, at the same time 
preserving and continuing for the 
industry the benefits of self-regu- 
lation under the code of fair, 
competition for the trucking in- 
dustry, and further to preserve 
for the public the economies and 
of 





and hour regulatious. Penalties 
for violations of the code’s trade 
practice rules are to be paid to 
the treasurer of the code author- 
ity to help meet expenses of ad- 
ministration and for redistribu- 
tion in part to members joining 
the agreement. 

An impartial agency to be ap- 
pointed by the code authority will 
pass upon violations of the fair 
trade practice rules. The NRA 
Compliance Division will 
upon violations of the wage and 
hour provisions. 


ment would pay “liquidated dam- 


| flexibility motor transporta-| ages” for violations on the follow- | 
tion. ing basis: 
Another important resolution| For violation of a wage pro- 
adopted called upon President] vision, the difference between the 
| Roosevelt and Congress to use| wage actually paid and the wage 


which should have been paid, the 
3, Col. 


ne the 
, Coal, 1) 


their offices in 





(Continued on Page (Continued on Page 2) 


Reo Adds Two Models to 
Speed Wagon Truck Line 





Lansing, Oct. 26. “Two new Reo 
| Speed Wagon offerings have been 
Ten |}; announced here by officials of the | 

P | Reo Motor Car Co. One is an en- 
tirely new one-half ton commer- 
cial unit which is said to bring | 
passenger car performance and 
speed to the job of transporting | 
light loads. The other is a further | 
refined and improved 1%-ton unit 
as a sturdier success to the 1%- 
ton Speed Wagon. 

Both trucks have gracefully | 
streamlined exteriors. Inside the | 
cabs is found comfort and room- | 
iness. Behind the new beauty, it | 
is said, Reo engineers have built | 
strength, sturdiness and depend- | 
ability. 

The base price of the one-half | 
ton commercial panel, f.o.b. fac- 
||| tory, is $695 and that of the 1% 

|ton Speed Wagon chassis is $595. 

With the addition of the new 
one-half ton junior member to 
the Reo Speed Wagon family, the 
company’s distributors and deal- 


(Continued on Page 18, Col. 1) 


The. Top 


Passenger Cars 


First Ten in Registrations 
as Reported in ADN Today 


1933 

Pos. 
240,595— 
390,133— 
191,405— : 


1934 
Pos. Make 
1—451,109 Ford 
2—430,066 Chev. 
3—253,431 Ply. 
4— 73,467 Ddge 
5— 61,400 Pont. 
6— 58,080 Olds. 
7— 49,116 Buick 
8— 33,734 Stude. 26,736— 
9— 33,030 Terra. 29,543— 
10— 21,338 Chrys. ‘ 
Total All Makes 
1,464,771 1,108,217 

See complete cumulative 
figures including Septem- 
ber to date, pages 16-17 
this issue. 


29,660— 
38,521— 


er’s violation of the code’s wage | 


pass | 


Members assenting to the agree- | 


By Offending Me Members 


Chicago Show 
Drawing Held; 
Plan Truck Show 


Chicago, Ill., Oct. 26..-Drawings 
for Chicago’s first dealers spons- 
ored automobile show with the 
exception of the wartime event 
in 1918 were held at a luncheon 
and meeting in the Congress Hotel 
here Thursday. The ceremony 
attracted some 50 factory repre- 
sentatives, distributors and deal- 
ers. 

M. J. Lanahan, president of the 
Chicazo Automobile Trade Assn., 
conducted the drawings with the 
| assistance of A. C. Faen, show 
manager, who also unfolded de- 
tails of the decorative scheme 
and general handling. 

As the specially invited guest 
of the occasion, Alfred Reeves, 
13, Col. 5) 


(Continued on Page 


Code Proponents 


Hold Good Lead 
In Votes to Date 


Detroit, Oct. 26._-Ballot returns 
|on the Motor Vehicle Retailing 
Trade Code questionnaire received 
up to noon, Thursday, Oct. 25, 
show a continuance of the pro- 
code feeling throughout the dealer 
| body. 

A grand tabulation of the af- 
firmative answers to the first four 
questions show 532 expressions in 


The answers to the first ques- 
tion, regarding financial benefit 
2, Col. 


(Continued on Page 5) 





The an Te m 


Commercial Cars 


First 10 in Registrations as 
Reported in ADN Today 


1934 
Pos. Make 
1—120,739 Chev. 
2— 99,025 Ford 
8— 34,736 Dodge 
4— 22,958 Int’l 
5— 7,624 GMC 
6— 4,212 Dia.-T 
j— 3,909 Reo 
8— 3,131 White 
9— 1,470 Mack  1,220— 9 
10— 1,465 Federal 958—10 
Total All Makes 
299,269 148,691 
See complete cumulative 
figures including Septem- 
ber to date, page 18 this ||| 
issue. 


1933 

Pos. 
57,548— 1 
52,218— 2 
10,470— 
14,456— : 
§,221— 
2,020— 
2,743— 
1,837— 








Time Work Also 
Demanded 


Washington, Oct. 26. — 
Labor pressed its demands 
today for a reopening of the 
Code of the automobile man- 


ufacturing industry with the 
three-fold objective of obtaining 
modifications looking toward 
higher wages, shorter hours and 
the elimination of the contro- 
versial “merit clause.” The out- 
come of its insistence upon new 
public hearings before expiration 
of the code on Nov. 3 remained 
in doubt, however, as NRA offi- 
cials declined to state what ac- 
tion they would take in the mat- 
ter. 

Labor’s demands were voiced by 
William Green, president of the 
A. F. of L. and came on the heels ‘ 
of a two-day meeting of the 
Labor Advsiory Board of NRA. 

In connection with his professed 
inability to state NRA’s position 
on the request at this time, S. 
Clay Williams, chairman of the 
NIRA, announced that the mo- 
tor manufacturers had made no 
request whatever with reference 
to the code. 

Labor’s demand is in line with 
the alleged promise of Gen. Hugh 
S. Johnson, former NRA admin- 
istrator, that he would guarantee 
it a hearing before the code again 
was extended or modified. This 
pledge, Labor leaders say, was 
made in September when the code 
was extended for a 60 day period 
by executive order. It is reported 
here that labor’s acceptance of 

(Continued on Page 2, Col. 4) 


Mack La. Will 





favor of the code and 424 against. | 


Sell, Service 
Reo Truck Line 


Lansing, Mich., Oct. 26.—C. A. 
Triphagen, sales manager of Reo 
Motor Car Co., announced com- 
pletion today of all arrangements 
with Mack -International Motor 
Truck Corp. to sell and service 
Reo Speed Wagons and trucks in 


Brooklyn, Memphis, Oklahoma 
City, Akron, Louisville, Erie, 
Tulsa, Baltimore, Omaha, Chat- 


tanooga, New Orleans, and Se- 


| attle. 


R. E. Fulton, vice-president of 
Mack stated, “For a long time 
we have been deliberately mak- 
ing a study of the light duty field 
in order that we could recom- 
mend such equipment to our 
many Mack owners who have 
need for lighter capacity trucks 
than Mack builds. We now un- 
hestitatingly recommend Reo 
commercial cars and we are sure 
they are worthy to perform the 
light duty work of owners of 
\facks”. 

Yomplete displays of new Reo 

5 conimercial crs aad Speed 

(Contin. -¢ ~a", 6B) 
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Dealers Condemn Unfair F actory Dealer Contracts 


Other Practices T 
Also Censured | 
By NADA Group 


St. Louis, Oct. 26.—A firm stand | 
against alleged unfair and in-| 
equitable provisions in contracts | 
between dealers and manufactur- 
ers—provisions which the dealer 
has no power to modify, was 
taken by directors of the National | 
Automobile Dealers’ Assn. at their | 
meeting here Oct. 15-16. A reso- 
lution condemning unfair con- 
tracts as “hindering the progress 
of Recovery” was passed at the 
meeting. 

The NADA directors also passed | 
a resolution to the effect that | 
franchises should provide for a 
gross discount on new motor ve- | 


hicles and a gross discount on | 
parts and accessories. It con- | 
demned the practice of certain 


factories in advertising the sale 
of a vehicle F. O. B. factory and | 
in addition offering to supply cer- | 
tain parts contrary to the con- | 
tractual arrangement in the deal- | 
er’s franchise. 

“Discontinued models” made so 
by minor mechanical changes or 
appointments for the purpose of 
stimulating retail sales were also 
condemned as vicious and detri- 
mental to the best interests of the 
thousands of retail motor car 
dealers. 

F. W. A. Vesper, president, pre- 
sided at the meeting. 


Sloan Releases 
Report on GM 
Third Quarter 


New York, Oct. 26.—Alfred P.| 
Sloan jr., president of General | 
Motors Corp., announced today | 
the following: 

“Net earning applicable to the | 
common stock for the third quar- | 
ter ended Sept. 30, 1934, were 
equivalent to 48 cents per share 
on the average common shares 
outstanding during this quarter. 
This compares with earnings of | 
72 cents per share for the third 
quarter of 1933. For the 9 months 
ended Sept. 30, 1934, net earnings 
applicable to the common stock 
amounted to $1.99 per share on 
the average common shares out- 
standing during this period. This 
compares with earnings of $1.73 
per share for the nine months 
ended Sept. 30, 1933. 

“Net earnings available for div- 
idends, including equities in the 
undivided profits or losses of sub- 
sidiary and affiliated companies 
not consolidated, - Ry me 


(Continued on Page , Col. 





| figure set in August, 


| usual 


Retail Financing 
Dollar Volume 


Up in September 


Washington, Oct. 26. 
lar volume of retail financing of 
new passenger automobiles, on a 
daily average basis, shows a gain 
of nine per cent for September as 
contrasted to the same month of 
1933, it is indicated in preliminary 


| estimates released by the U. S. 
department of commerce. An ad- 
vance of 112 per cent during 


September of this year compared 
with the same month two years 
ago 
decline 


of 17 per cent from the 


1934. 


Especially significant is the fact | 


that the aggregate volume for the 
first nine months of the current 
year is 55 per cent greater than 
for the corresponding period of 
1933, and 89 per cent above the 
first nine months of 1932. 

The department points out that 
all percentages cited are based on 
daily average figures with each 
business day of the week weighted 
according to the relative amount 
of business as determined by ex- 


Comparisons of September, 1934, 
with the same month of 
previous years 


September, 1984, was 
94 per cent higher than September, 19° 
111.7 per cent higher than September, 195 :9 
18.0 per cent higher than September, 1931 
12.1 per cent lower than September, 1930 
52.3 per cent lower than September, 1929 


August-September Changes 

Percentage Change from August 
September, 1934, eee 1 
September, 1933 
September, 1932 
September, 1931 
September, 1930 
September, 1929 


0 


a3 


— 
Vo 
Cr 


September Valne 
Of Retail Sales 
Has 5% Drop 


Washington, Oct. 26. A de- 


| crease of about 5.5 per cent from 


The dol- 


also is revealed, as well as a| 


|far the greater part the result 
| of the depression—not to the new 


August to September is shown by | 


the preliminary adiusted index 
figure of the value of retail sales 
of new passenger automobiles, an 
analysis by the U. S. department 
of commerce reveals. This index, 
which makes allowance for the 
number of days as well as the 
seasonal movements, was 


| 53.0 in September on the basis of 


Accessory iacee 


AtN. Y. Allotted 


New York, Oct. 26.—The first 
allotment of space for parts, ac- 
cessories and equipment for the 
New York Automobile Show in- | 
cluded such names as: Alemite, 
Bendix, Cedar Rapids Eng. Co., 
Continental Motors, General Elec- | 
tric, Hercules Motor, Ingersoll- 
Rand, Motor Improvements, 
Standard Oil, Stewart - Warner 
and many others in the industry. 

Every American passenger car | 
is represented on the first and| 
second floors. The third floor, 
in addition to accessories listed, 
furnishes truck exhibit, said to 
be the largest ever held in con- 
nection with a passenger car 
show, including: Chevrolet, Ford, 
Dodge, Reo, Terraplane, and oth- 
ers. 





NSPA Members 

Detroit, Oct. 26. —- At a recent 
meeting of the executive committee 
of the National Standard Parts 
Assn. the following applicants were 
elected to membership: Versnick 
Brothers Co., 2531 E. Davison, De- 
troit, Mich., and Thexton Mfg. Co., 
313 Third Avenue South, Minne- 
apolis, Minn. 
¥ 





| ber, 


| the 1929-1931 average as 100, com- 
| pared with 


56.0 in August and 
67.0 in July. 

The actual value of sales, with- 
out seasonal adjustment, declined 
about 18 per cent from August to 
September, in contrast to a usual 
decrease of about 13 per cent. 

The 


according to these prelimi- 
nary figures, was 1.5 per cent 
greater than in September, 1933, 
and 70 per cent larger than in 
September, 1932. The aggregate 
value for the first nine 
was 35 per cent above 
the corresponding period of last 
vear and 
for the first nine months of 1932. 
Index of the Dollar Value 
Retail Sales of New Passenger 
Automobiles—1929-1931— 100 
With Seasonal 
Year and Month Unadjusted Adjustment 
1932 
August 
Soptember 
1933 
August 
September 
1934 
January 
February 
March 
April 
May 
Jum 
July 
August 
September 


* Revise 


20.0 


81.0 


34.0 


S05 





i 
Preliminary 


|changed materially but the rail- 
| roads will continue as the prime 


value of sales in Septem- | 





| 
| 
| 
| 


perience in the trade. Compari- | 
son of September, 1934, with the 
same month of previous years} 
|} and the percentage change from | 
| August to September in past | 
years are shown in the following | 
table: 


Trucking Heads Deities 





Transportation leaders were in Chicago for the first annual meeting | 


of the American Trucking Assns. 
(seated): Charles P. 
section, NRA; Joseph B. 


president, National Assn. 


| Denies Railroad Plight 


Clark, deputy 
Eastman, Federal co-ordinator of trans- 
| portation; Ted V. Rodgers, president ATA. Standing, Arthur M. Hill, 


at the Stevens Hotel. L. to R. 
administrator transportation 





of Motor Bus Operators. 


Is Due to Competition 


©—- 


New York, Oct. 26. J. Cun- 
ningham, professor of me: 
tion at the Harvard School of | 
Business Administration, in a re- | 


nual Economic Conference of En- | 


|eent talk before the Fourth An- | 
| 


| railroad situation at the present | the extention without demurrer at 


| 
} 
| 
| 
| 
| 


| those of finance; 





57 per cent above that | 


of | 
| to 


| 





| quacy in public service. This is of 
months | 
that for | 


at Stevens Engineering | 
declared that while the 


| gineers, 
Camp, 


time is critical, it is not the only | 


|erisis the railroads have faced. | 


He added in part: 
“The present situation 


is by 


forms of competition. 


“Competitive conditions have 


movers. They will quickly respond 
to any general improvement in 
business. 


“A survey of the present situa- 
tion reveals the fact that from 
the railroad viewpoint there is a 
major problem of finance as well 
as several collateral problems of 
magnitude. These problems may 
be classified into three groups: 
those of corre- 
lation or unification; and those of 
administration. 


“Under finance the most press- 
ing problem is that of earning net 
income. sufficient not only to} 
avert a general breakdown into | 
bankruptcy but also to sustain 
the properties and insure ade- 





immediate and vital importance 
but tied into it are two related 
problems which should be faced | 
without undue delay: The danger- 
ously high ratio of funded debt 
to capital stock; and the failure 
provide for the heavy and 
growing degree of obsolescence in 
facilities and equipment. 
“Indications were that railroads 


| in 1934 would earn a surplus in 
|contrast to 


deficit in 1933 but 
since July the car loadings bar- 


|ometer has not been favorable, 
| pre-depression wage rates have 
| been restored, and a burdensome 


pension plan has been prescribed | 
by federal enactment. Neverthe- | 
less the situation is not without | 
hope. A favorable factor is found 
in the much lower scale of wee 
mile costs.” 





‘Labor Demands 


Reopening Of 
Car Makers Code 


(Continued from Page 1) 


that time was based upon the 
promise of the former NRA chief. 
qreen’s statement today out- 
lined four points upon which 
labor is prepared to fight for code 
modification. They are: 
First—Elimination of the “mer- 
it clause” with its statement of 





the principle that the industry 
shall select, retain and advance 
employes on the basis of merit 
and without reference to their 
affiliation or non-affiliation with 
any organization. 

Second—An increase in hourly 
wage rates. 

Third—Adoption of the 30 hour 
week. 

Fourth—Assurance of a produc- 
tion schedude within the industry | 
that will space new model offer- | 
ings in a manner that will ob- | 
viate long layoffs for the industry | 
as a whole during the period of | 
new _ model preparation. 


securing business? 
Yes—143 


pliance can be obtained? 
Yes—145 


hours? 
Yes—92 


what would you suggest to 


Yes—218 No—23 





No—106 
2—State whether or not in your opinion 90 per cent com- 


No—100 
8—Assuming that all marketing provisions of the code were 
| eliminated and only wages and hours provisions remained, 
are you willing to contribute and pay NRA wages and 


No—140 
4—Are you satisfied with the code as it now stands? 


EN a A 


Chrysler Corp. 
Car Deliveries 
Show Increase 


Detroit, Oct. 26.—Chrysler Sales 
Corp. dealers reported 682 Chrys- 
ler and 1,716 Plymouths, a total of 
2390 units delivered at retail in 
the week ending Oct. 20. The 
Chrysler deliveties represented an 
increase of 22.7 per cent over the 
previous week and 21.6 over the 
corresponding week of last year 
and are more than 2% times 
greater than those of the corre- 
sponding week of 1932. 

For the 42 weeks of 1934 in- 
cluding October 20, Chrysler deal- 
ers reported retail deliveries of 
124,223 Chrysler and Plymouth 
cars combined. This is an in- 
crease of 20.9 per cent over the 
102,725 units reported in the corre- 
sponding 42 weeks of last year 
and is more than double the 57,287 
units reported in the same period 
of 1932. 

Figures for Plymouth cars re- 
ported are in addition to the 
large business done by the Dodge 
and De Soto dealer organizations. 


Code Proponents 


Hold Good Lead 
In Votes to Date 


(Continued from Page 1) 
to the dealer when required extra 
detail work, overhead charges, 
and added cost of securing busi- 
ness are taken into consideration, 
show that 143 have received finan- 
cial benefit, compared to 106 who 
are not better off financially. 

Question two, the one about the 
possibility of obtaining 90 per cent 
compliance with the code pro- 
visions, finds 145 affirmative an- 
swers, 100 negative answers, and 
four ballots with no answer to 
the question. 

Question number three, “As- 
suming that all marketing pro- 
visions of the code were elimi- 
nated, etc.,” finds 92 voters who 
would be willing to contribute, 
pay NRA wages, and observe 
NRA hours, and 140 against such 
a proposition. Eight ballots car- 
ried no answer to this question. 

“Are you satisfied with the code 
as it now stands?” Voters who 
are satisfied number 104; the dis- 
satisfied voters number 126, and 
19 were unable to decide. 

Regular attendance at code 
meetings is professed by 213 
voters. Thirty-one admitted they 
did not attend regularly, and five 
| kept their peace. 

Contributions to the code book 
figures through the medium of 
making monthly reports regard- 
ing used car transactions were 
claimed by 218 voters. Those 
who do not make these reports 
number 23, with 18 not caring to 
go on record in either direction. 










Revised Ballot Returns 


1—State whether or not the code has resulted in financial 
benefit to you since its inception, taking into considera- 
tion any extra overhead charges, detail work or cost of 


No answer—0 


No answer—4 


No answer—8 
If not 


improve it? 





Yes—104 No—126 No answer—19 
5—Have you regularly attended code meetings? 
| Yes—213 No—31 No answer—5 


6—Have you made monthly reports to your code authority 
regarding your used car transactions? 


No answer—18 


247 revised ballots to Oct. 25—12 noon 
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Reeves Sees °34. Output 2,800,000; Better i in 35 





Uses Hudson on ihe bsaani 


| 


To Oust Depression 


Detroit, Oct. 26.—With 1934 mo-; Everyone hopes he can keep his 
tor vehicle production more than | batting average high. 

2,800,000 units, or 41 per cent “The N. R. A. has brought so- 
greater than _ cial, psychological and economic 
last year, due to advances during the past year 
expanding mar- and its revision now under way 
kets in the is a natural result of a trial and 
United States error experience. I believe some- 
and 107 foreign thing of a similar character will 
countries, and be with us for years to come. 
with strong While there appears to be some 
prospects of still question at Washington of per- 
further gains mitting price-fixing provisions by 
for next year, code agreement, it is evident that 
Detroit's place a large number of industries will 
in the van of wish to continue with some form 
the re covery of code in order to eliminate cer- | 
movement is assured, Alfred| tain bad trade practices which | 
Reeves, vice president of the Au-| have, in some cases, pulled some 
tomobile Mfrs. Assn., declared in| lines of trade down to a ean, | 


Cites Industry’s Efforts 














Al Reeves 


an address before the members 
of the Detroit Rotary Club Wed- 
nesday. 


“Recovery is returning on rub- | 
“Directly or | 


ber tires,” he said. 


indirectly the business of high- | 


way transportation affords em- 
ployment to one out of every ten 
workers in the United States, and 
it follows naturally that the im- 
provement made by the motor 
industry distributes its benefits 
over the widest possible area of 
our economic existence. 

“When you couple this with the 
certainty that Detroit will become 
the home of such new industries 
as those making pre-fabricated 
houses, air-conditioning units and 
streamlined, 
trains, 
pect that business 
will make greater strides during 
the next few years than probably 
in any other section of the United 
States,” Reeves declared. 


Wages at Peak 

With motor vehicle production 
for the year already past the two- 
and-a-half million mark—a gain 
of 26 per cent over the total out- 
put for all of last year, Reeves 
predicted that the industry would 
close the year with a production 
in excess of 2,800,000. 

Rapidity of the industry’s re- 
covery progress, in his opinion, 
has been due to the manufact- 
urers’ constant efforts to create 
progressively greater dollar values 
in their products. “Not how little 
but how much can we give for 
the dollar—continues to be the 
slogan of the industry,” declared 
the manufacturers’ representative. 


Proof of the industry’s willing- 
ness to sacrifice profits in the in- 
terests of its employes came with 
Reeves’ disclosure that hourly 
wage rates in automobile factor- 
ies are the highest that they have 
ever been. “And I scarcely need 
remind you that ours is the in- 
dustry which has pioneered high 
wages,” he added. “Our relations 
with our employes are growing 
steadily better and they should 
improve still further as the result 
of President Roosevelt's plea for 
a labor truce,” Reeves declared, 
pointing to the support which the 
industry has given to the national 
recovery program and the Auto- 
mobile Labor Board as evidence 
of the manufacturers’ sincere de- 
sire to do everything possible for 
their employes. 

Take Out Valleys 

“Although the style element in 
an automobile makes it a good 
bit like a piece of mechanical 
millinery and therefore subject 
to seasonal merchandising trends, 
the different companies are con- 
tinuing their efforts to level off 
the peaks and valleys in employ- 
ment schedules,” Reeves said. 

Turning his attention briefly to 
the political situation, Reeves ex- 
pressed the opinion that business 
men of the country must continue 
to look to Washington for guid- 
ance and, in some cases, even for | 
permission to conduct their 
affairs along certain lines. “Every- 
body admires President Roose- | 
velt for his continued efforts to 
advance recovery more rapidly. | 





light-weight railroad | 
it seems reasonable to ex- | 
in Michigan | 


horse-trading, undercover 
making for bad feeling 


| business. 


‘Amendment to 


Penalize Code 


Transgressors | 


(Continued from Page 1) 


amount to be restored to the em- 


| ployes concerned; 

For violation of an hours pro- 
visions, an amount equal to the 
| code wages for the length of the 
irregular overtime, 


provision, $100; 

For violations 
either 25 per cent of the selling 
price of the article sold irregular- 
ly, or 25 per cent of the price at 
which it should have been sold, 
which ever is higher; 

For violations involving neither | 
labor provisions nor sales, $100. 

The code authority’s treasurer 
is to collect and disburse the pen- 
alties in accordance with the 
trade agreement. Penalties for 
trade practice violations are to 
defray administration expenses 
within the “code States” or ter- 
ritorial trade divisions where the 
violations occurred. All payments 
for wage and hour violations are 
to be returned to employes af- 
fected. Any surplus of the trade 
practice penalties is to be re- 
distributed to assenting members 
within the “code State” where the 
violation occurred. 





Wins Fame 





Louisville, 
was the 500,000th person to ride 


Marjorie Kerr, Ky., 
with Barney Oldfield’s drivers 
around the Chrysler Motors track 
at the World’s Fair. Here she 
is with the Old Master of the 
Roaring Road. 


basis, 
and bad |} 


the payment | 
to go to the employes concerned; | 
For violation of any other labor | 


involving sales, | 





K. D. Parmentier, of Holland, with his Douglas plane belonging to 


the Royal Dutch Airlines. 
bourne race. 


May Stabilize 


Trade-in Price 


By Code Change 


Washington, Oct. 26.-Sugges- 
tions or objections for an amend- 
| ment to the motor vehicle retail- 
ing code, to free dealers from the 
| necessity of altering trade-in al- 
lowances on delayed deliveries or 
written bids to meet changing 
requirements of successive issues 


| must be submitted before Nov. 
to uv. G. Roberts, deputy adminis- 
| trator, at Washington. 
| Previous advices from 
ington incorrectly 
the proposed amendment 
peen approved by the National 
Industrial Recovery Board. 

Some dealers have found that | 


Wash- 


after making an allowance ac- 
cording to a current guide, de- 
livery on the order would be 


delayed until another guide, with 
a changed allowance, was in ef- 
fect. The proposed amendment 
would permit the dealer to make 
delivery at the original allowance, 
provided it was in accordance 
with the guide in effect at the 


time of the sale and the delay 
in delivery was necessary. 
The amendment would also 


permit dealers to carry out the 
terms of written bids without 
| alterations to meet later trade-in 
allowance regulations, if the or- 
iginal allowance was in accord- 
ance with the guide current at the 
date of the bid. 


Chrysler Fair Staff 
Frolies at Piccadilly 
Chicago, Oct. 26.—-The Chrysler 
staff at the Century of Progress, 
numbering some 200 and includ- 
ing also those in charge of ac- 
cessory manufacturer displays at 
the corporation’s exhibit, took a 
night off Wednesday to celebrate 
on the roof of the Piccadilly hotel 
here. 
of a buffet supper followed by 
entertainment by both  profes- 
sionals and “home talent”. A 
feature was the revival of the 
“hall of fame” idea made famous 
at NACC 
quets. “Santa Claus” 
on hand to distribute mementos 
of the occasion to all present. 


Heads Springfield Group | 
Springfield, Mass., Oct. 26.—J. 
Norcross has been elected mel 
of the Springfield Automotive Deal- 





ot the Association Official Guide, | 
8 ' 
| Terraplane 


reported that | 
had | 


The affair, which consisted | 


New York show ban- | 
was also} 


| 
| 


} ers Assn. H. G. 
| dent; H. W. 
| George E. Adams, treasurer. Mem- 


bers of the board of governors are | 


LA E. Center, A. V. Reopell, A. G. 
Medlicott, R. M. Sauers and F. P. 
| Allen. The association has a mem- 


' bership of 19 dealerships. 


| 


He finished second in the London-Mel- | 
When not in the air, Parmentier drives this Hudson. 


Choose Winners 
In Ruggedness 


Run Slogan List 


Detroit, Oct. 26.—Winners 
| the slogan contest held at the 
conclusion of the Hudson Terra- 
vlane Ruggedness Run were de- 
cided by the three judges at a 


neeting at the Detroit Athletic 
Club this week. Henry E. Hack- 
man, Ft. Wayne, Ind., won first 


prize for the best slogan and be- 
comes the possessor of a new 
coach as the 
were: Chris Sinsa- 


The judges 


in | 


result. | 


| have 





| Dodge Sites 
Chief Sees 
Banner 1935 


Detroit, Oct. 26.— Belief that 
the automobile industry during 
1935 will maintain and may ma- 
terially improve its record of 
progress for this year as against 
1933 was expressed by A. van- 
Deree, general sales manager of 
Dodge Brothers Corp., in addres- 
sing a group of advertising rep- 
resentatives in Detroit Thursday. 

In citing facts which justified 
this feeling of confidence, van- 
DerZee said, “last year showed 
an increase of 594,375 units of 
passenger car and truck produc- 
tion for the United States and 


Canada, including export, as 
against the record for 1932—an 
increase of 41.6 per cent. This 


rate of progress has been more 
than maintained this year, ac- 
cording to the most reliable esti- 
mates we can obtain—and which 
are based on actual production 
| figures for the industry as a 
whole for the first nine months 
of 1934. 

“These estimates show, for 
| 1934, a total production figure of 
| 2,861,828 passenger cars and 
trucks for the United States and 
Canada, or an increase of 50.2 
per cent over last year.” 

“Another fact of at least equal 
significance is that the Dodge 
dealer organization, as of Oct. 1, 
1934, comprised a total of 4,645 





| dealers as against 3,483 dealers 


a year ago—which means that we 
today the largest dealer 
organization in the 20 years of 
Dodge Brothers’ history,” added 
vanDerZee. “These and other 
facts—relating both to our own 
organization and the industry as 
a whole—make us feel highly en- 
thusiastic regarding the outlook 





baugh, editor of Automotive Daily | 


News; Robert Ross, automobile 
editor of the Detroit Times, and 
W. R. MacDonald, 
editor of the Detroit Free Press. 
The second prize, a cash award 
of $250, was won by C. C. Thibos, 


$125 was won by W. J. Stewart, 
Lakewood, O. There were seven- 
teen prize winners, all of them 
being in town along the route of 
the Tri-State Flyer. 

The prizes were awarded for 
the best slogan describing the 
spirit of the Ruggedness Run and 
the qualities of the Hudson Terra- 
plane car, which contributed to 
| its ruggedness, Participants were 
required to drop their contribu- 
; tions to the contest at the Hud- 
son-Terraplane dealer establish- 
ment in the cities on or near the 
route. 

Similar contests are being held 
after each of the 16 runs in vari- 
ous sections of the country from 
coast to coast. In these Rugged- 
ness Runs, cars, selected at ran- 
dom from owners who had up- 
wards of 10,000 miles service from 
them, were put over a strenuous 
grind for two weeks continuously, 
night and day, over circuits rang- 
ing from 1500 to 2000 miles. 


Export Shipments 


Tripled by Auburn 
Auburn, Ind., Oct. 26.—Export 





mobile Co. for the first nine 
months of the current year were 
more than triple the company’s 
entire exports for 1933, R. S. 
Wiley, export manager announced 
today. 

During the current period the 
company has added 41 new dis- 
tributors in world markets giv- 
| ing the company representation 
in 57 countries. 

Reports from the showing of 


Tait is vice-presi-| the new 1935 Auburn models at 
Stacy, secretary, and | the Paris motor salon were very 


gratifying, according to Wiley, 
the Paris distributor cabling the 
factory that public interest in 
| the new Auburn was the greatest 
in many years. 


shipments of the Auburn Auto- | 


Cleveland, O. The third prize of | 


automobile | 


|} to June 30, 1934, 


APEM Budget 
For °34 Activity 
Signed by NRA 


Detroit, Oct. 26.—C. O. Skinner, 
secretary of the Code Authority 
Committee of the Automotive 
Parts and Equipment Manufac- 
turing Industry, announces the 
signing today, by the National 
Recovery Administration at 
Washington, of the APEM Budget 
to support the authorized activi- 
ties of the code authority for this 
industry for the year 1934. 

The total amount of the budget 
is $89,192.90 (of which $40,882.30 
was expended prior to July 1, 
1934.) More than $21,000 of this 
approved sum was collected up 
leaving a bal- 
ance of $67,410 to be met by this 
assessment. The basis of assess- 
ment has been approved as 40 
cents per employe, based on the 
number of employes reported to 
the code authority for a four- 
week period ending March 10, 
1934. The code authority is also 


| allowed, under the provisions of 
| this order, to request a voluntary 


contribution of $20 from each 
member of the industry having 
fewer than 50 employes. 

This order makes it mandatory 
for all concerns coming under the 
definition of the Automotive Parts 
and equipment Manufacturers 
Code and all the supplements to 
the basic code, to pay their pro- 
portionate share of the expense 
of the code authority for this 
industry. 


Norwich Names Olsen 


Norwich, Conn., Oct. 26.—Charles 
M. Olson was elected president of 
the Norwich Automobile Dealers 
Assn. at the annual meeting Oct. 
9 in the Hotel Wauregan here. 
Henry St. Germaine is vice-presi- 
dent; Edward W. Jewett, treasurer 
and Julian L. Williams, secretary. 
The association went on record as 





favoring a reduction in automobile 
registration fees. Twenty-five at- 
tended the session. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
ig in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
predjudice. It will confine itself to the up-building of 
_ the industry it is pledged to serve, wholly through the 
mation of NEWS which is timely, authentic and of value. 
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SATURDAY, OCTOBER 27, 1934 


Co-operation vs. Control 


oT in Chicago this week the American Truck- 
‘ ing Assns. clearly outlined the policy of the trucking 
industry toward government regulation in a resolution 
presented by William G. Fitzpatrick of Detroit. The reso- 
lution, which won the approval of the delegates, read as 
follows: “It shall be the policy of the American Trucking 
Assns. to co-operate with the federal co-ordinator and the 
administration in the development of an economically 
sound national transportation policy, at the same time 
preserving and continuing for the industry the benefits 
of self-regulation under the code of fair competition for 
the trucking industry, and further to preserve for the 
—- the economies and flexibility of motor transporta- 
ion.” 


To us this seems a fair policy and designed to serve 
the best interests of the nation as a whole—and the truck- 
ing industry as the result of having better served the 
nation. 


Earlier in the week, Joseph B. Eastman, federal co- 
ordinator, told the trucking men that he did not feel that 
self-regulation alone would be sufficient. Eastman urged 
the truck men to accept regulation under the Interstate 
Commerce Commission. 


Just at this present writing this seems an unnecessary 
form of regulation. As we view it the purpose of the Inter- 
state Commerce Commission is to regulate transportation 
systems so that they will best serve the interest of the 
public. There has been no evidence to indicate that truck- 
ing as constituted in the past has not served the public 
well and fairly. If there had been unfairness to the public 
in the past due to chiseling and special rating this source 
of trouble should be eliminated when the code of fair com- 
petition becomes fully effective. 


If under the code the trucking industry as a whole 
should attempt to set itself up as a transportation mo- 
noply and, as the railways did in the past, attempt to dic- 
tate its will to large sections of our country, then we 
would favor federal regulation to its fullest meaning. So 
far the truckers have indicated no desire to follow the 
example of the rails in this direction. 


It is our feeling that the trucking industry through its 
new national organization will strive for better things. 
Truckers are too close to the people to try to use them, 
they find it much more profitable to serve them. Then 
too, if the trucking industry ever hopes to be able to 
throw off the burden of taxation that has been saddled 
upon it largely through efforts of the railways, it must 
win and hold the confidence of the public. 


Our stand is in opposition to any regulation or co- 
ordination at the present time. Trucks, as we have said 
before, are still growing. Regulation or co-ordination on 
the basis of their present development would be unfair to 
the trucks and truckers. It would result in arresting their 
development at its present stage, and, in the long run, 
would deprive us of the benefits which we may enjoy from 
and even more economical and flexible form of transporta- 
tion which will be made possible in the future. 

* * ea 

Ted Cook, author of Cook Coos, comes to the rescue of 
much assaulted NRA. Says Ted: “We have to give NRA 
credit, even if it didn’t pull business out of the hole—it 
got in with it.” 


FREE 


AIR 


By Cliff Knoble 





OORAY for the officer who’s 
sent after road hogs, and 
brings home the bacon. 


+ ae 


Silly Similes 


As universal as a dirty story. 


* * * 


IT ISN’T EASY to forgive an 
enemy. But it’s a lot tougher to 
forgive a friend. Especially when 
you know that he didn’t get as 
good a deal as you would have 
given him. 


i 4 


Advice to Salesmen 


Don’t pay too much attention 
to hearing the facts about your 
car. The models change every 
year, anyway. 


f: 


ONE SAD THING about the 
passing of the depression is that 
the failures of the lazy and in- 
competent will again have to be 
blamed upon laziness and incom- 
petence. 


Suggestions to Service Men 

Don’t hesitate to spit tobacco 
juice on the carpets. The repair 
shop floor should be kept as clean 
as possible. 


a * 


DEALERS WHO are skeptical 
about the existence of Santa 
Claus can renew their faith by 
reading the advertising of auto- 
mobile factories who want to ex- 
tend their representation. 


% * 4 


Correct This Sentence 
“The code only permits me to 
offer $25 for your used car and 
I won't pay a durn cent more.” 


AN OPTIMIST is a dealer who 
consoles himself for having made 
no new car sales by the fact that 
he won’t be annoyed about free 
service, either. 


THERE ARE NO books of 
humor in the White House l- 
brary. And none needed, either. 


Not while there’s a brain trust. 


A Cleveland sales manager had 
a salesman on his force who was 
totally unsuccessful, although he 
appeared to have plenty of pros- 
pects. After waiting in vain for 
a sale, the sales manager an- 
nounced that he was sick and 
tired of hearing about “sea ser- 
pent” prospects. And when the 
puzzled salesman sought enlight- 
enment, he was told they have 
been so christened because “many 
were seen, but none landed.” 


4 a 


YOU'VE FOUND a really 
modest man when you locate the 
fellow who refuses to have his 
picture taken with a celebrity. 


* 


Tax Fax 
When governmental costs 
which mean taxes—rise to the 
point where the taxpayers begin 
to experience difficulty in liv- 
ing on what remains, fireworks 
are inevitable. 


+ 


THE TROUBLE with this busi- 
ness is that there ARE people 
who WILL pay up the mortgage 
when they haven’t a decent auto- 
mobile to their name. 


Ps * * 


Dumbell Ditties 


I never thought that I'd be one, 
Who'd be so absolutely dumb, 
That I’d bawl out a traffic cop 
But still I tried. And what a flop! 
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In This 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


Something New 

Take a minute’s time to read the 
enclosed reprint, from the Dec. 13, 
1930, “sales management.” It will 
soon be four years since the “sales 
management” editor estimated that 
out of the 28,000,000 automobiles 


registered, 80,000,000 were suffici- 
ently antiquated that they were 
given a rated value of only $25. 


Instead of the junk pile growing 
bigger, which would mean a larger 


number of new cars in_ service, 
I am inclined to the belief that 
it is perhaps smaller in proportion 
than it was four years ago. 
“Sules management” editor was 
evidently counting on the “law 
of obsolescence” becoming a_ bigger 
factor in building up the automo- 


bile junk pile than it actually did. 
This was perhaps due to the fact 
that the various yearly models since 
1930 have not been sufficiently dif- 
ferent in structure to obsolete the 
previous models. In my study of 
the automobile there seems to be 
only three epochal periods in which 
the previous year’s models were 
obsoleted, when the following im- 
provements were added: Electric 
Starter, Balloon Tires, and 4 Wheel 
Brakes. 


The auto industry is the key to 
our country’s prosperity. Isn't there 
someone in this vast industry with 
ability to make an improvement in 
the automobile that will obsolete 
everything that is now on the road? 
What can you, as editor of Auto- 


motive Daily News, do to spur 
up the different manufacturers to 
introduce an improvement which 
will bring about an obsolescence and 
thus make more car owners junk 
their old “jaloppies” and buy new 
automobiles? There is enough re- 
placement need for new automobiles 
to yield a three or four million vol- 
ume for three or four years. And 


if the industry can only build it up 
to that point, our depression 
troubles will be completely over.— 
Robert L. Shepherd, Chicago, Il. 


Ban Trade-Ins 


I have read your contributed and 
editorial matter with a great deal 
of interest, and I am _ wondering 
why we don’t eliminate the code al- 
lowance feature entirely and an- 
nounce to the public that hence- 


Corner 





forth there would be no trade-ins. 
It would not take much more nerve 
than it did to work out the used 
car allowances, and I don’t believe 
the shock on the public would be 


much greater. In fact, the value 
of the present code, as I see it, 
consists of it being the final step 


toward such an action. 

Three or four years ago we read 
lots of propaganda about a _ two 
car family. The quickest way to 
bring that about is to stop trade-ins. 

If there is any merit to this idea 
I request my name be fully with- 
held.—-A Reader, Lansing, Mich. 


“—a word in 
edgewise” 


By the Publisher 








We 


heard Al 
Reeves one noon 


Is Al Reeves 
A Piker? this week predict 
that American auto- 
mobile production in 1935 would 
pass 1934 by 10 to 15 per cent. He 
added that this was “a conserva- 
tive estimate.” As a natural- 
born “bull” on America, I'll stick 
my neck out full length this 
bright October morning in the 
year 1934 and raise Mr. Reeves’ 
ante by wagering him tickets for 
the 1935 World’s Series to be played 
in Detroit, that he is too conser- 
vative by just 10 per cent. In 
other words, total motor car and 
truck production for the first 8 
months of 1935 will surpass the 
same period in 1934 by 20 to 25 
per cent. That will mean that the 
1934 total registrations of 1,760,598 
will be raised to not fewer than 
2,112,717. 


% ¥ * 


“Just a lot of wild guessing,” 
you say. Let’s see. Whether you 
call it a “cycle” of a “pendulum,” 
all recorded business history in 
these United States points to the 
fact that there is an ebb and flow 
as well defined as that of the 


(Continued on Page 8, Col. 1) 




























































AE OLE ae Pe 




















took the greatest step ever taken 
Chris by man in the economic field. 
¥ : He is the man who, in the intro- 
Sinsabaugh duction of production methods, 
took the basic step which makes 

the creation of wealth possible.” 


(Continued from Page 1) + 4 # 


members of the _ organization. 
That’s brotherly love for you. 
cd 4 + 

NATURALLY, the visit of 
Reeves stirred up show talk, he 
also being manager of the New 
York show for the dealers. Com- 
pleting my jig saw puzzle by put- 
ting together what this fellow 
says and what that fellow says, I 
still am of the firm belief that we 
who go to New York next Janu- 
ary will be unable to tell whether 
the show is national or dealers’ 
so far as appearances go, except 
that there will be no private 
shows outside of the Grand Cent- 
ral Palace. And too, there will be 
no NACC banquet, unless the 
board changes its mind. 

But it looks as if the manufac- 
turing branch of the industry is 
planning for New York as it has 
in the past. It still is the most 
important merchandising point in 
the country and the style center; 
it is the first big show of the new 
year and it will be the first time 


the new models will be shown in | 


their entirety. New York cannot 





help but be the main objective of | 


the show season. 
* * f* 
IT STILL IS too soon to find 
out as to dealer meetings and 


dealer lunches, but it is my belief | 


that those companies which have 


| 


| 
| 


gone in for them in the past will | 


continue to do so. It is likely, 
though, that the hegira of factory 
folk from Detroit will not be so 


great—only those absolutely re- | 


quired to man the ship will be on 

the preferred list. Those who go 

will take off their coats and work. 
* * 2 


THE POSTMASTER at Auburn, 


Ind., received a letter from Chi- | 


cago, postmarked Oct. 10, ad- | 


dressed to “Roy, Auburn, Ind.” 
And, believe it or not, Mr. Ripley, 


that postmaster delivered it right | 


to Roy Faulkner, president of 
the Auburn company. But that 


isn’t surprising to me since my | 


trip to Auburn to attend the 


“welcome home” dinner given by | 


the townsfolk to celebrate Faulk- 
ner’s return to the big job. Then 


I found just how Faulkner stands | 


in the estimation of the citizens 


of the town. There’s only one) 


Roy and that’s Roy Faulkner. 


* * + 


ALL OF WHICH is leading up 


to quoting Faulkner on what is | 


one of the most interesting ques- 
tions in the day in our business— 
“What about the independent’s 
place in the automobile industry?” 

Roy says: “The answer to that 
question is: ‘Are Americans indi- 
vidual?’ In other words, there is 
and always will be a definite place 
for an automobile company that 
builds a car with individuality 
and quality at a moderate price. 
Americans as a whole like indi- 
vidual things. They don’t always 
buy what they desire because, 
perhaps, at the time their finances 
will not permit it, or there is 
some other economic or pertinent 
reason. Most of us want to be 
somebodies, we want to be indi- 


vidual, different. Our families | 


want our motor cars, our clothing 
and our homes to reflect our 
prosperity. 

“During periods of economic 
stress, price becomes an impor- 
tant factor and in automobile, for 
instance, you will find the mass 
production car at these times in 


greater demand. As prosperity | 


returns the price factor becomes 


less dominant and individuality | 


becomes uppermost.” 
* e a 


“LOCAL BOY MAKES GOOD | 


in Big City” applies to Arthur 
Pound, who wrote “The Turning 
Wheel,” a history of General Mo- 
tors, which has been accepted as 


a text book on automobile in- | 
dustrial subjects. In proof of | 


this we have the banquet given 
Thursday night by the Pontiac 
Board of Commerce in honor of 
this town boy who went in for 
writing books after he flew out 
of the home nest. 





Richard H. Grant, vice-presi- | , 
dent of General Motors, wen one WELL, THE UNION PACIFIC 
of those who paid tribute to aerodynamic train made good in 
Pound’s pen work at the ban- that dash across the continent. 
: . ce ae : All of you know that it cut the 
quet. Talking as only Grant can record from 69 hours 7 minutes 
talk, he declared Pound had made | to 56 hours 55 minutes, but mebbe 
a hitherto neglected approach to/ you haven't heard that the fuel 
the writing of history. ‘Pound/ cost from Los Angeles to New 
approached his history from the} York was only $80, the train 
economic view, considering the| traveling one and _ four-tenths 
new inventions as of greater im-| Miles on a gallon of four-cent oil, 
portance than the topics which| Which puts the Winton Diesel en- 
former historians had stressed,” | Sine very much in the limelight. 
Grant said. * * 


.- a ; THAT'S ABOUT ALL this week, 
THAT SAME NIGHT at the | except to record the fact that 


18th reunion and dinner dance! the American Power Boat Assn. | 


of the Ford Trade School at|has offered for competition a 
Dearborn, William B. Stout, pres-| new trophy, donated in memory 
ident-elect of the SAE, paid a| of the late Eddie Edenburn, who 
tribute to Henry Ford when he! did so much for automobile and 
said: “When Henry Ford is for-| motorboat racing. The trophy 
gotten as an industrialist he will| will be contested for at Detroit 
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Continental Orders Mack Co. Will 
Show Good Pick-up ° 
Muskegon, Mich., Oct. 26.—Re- Sell, Service 
ceipt of new orders for machine | 
production aggregating $500,000 Reo Truck Line 
were announced this week by 
W. R. Angell, president of Con- —-- 
es eg , i ‘An Pet (Continued from Page 1) 

70 of business above) ,,, : 
the orders also has been placed bi ee wal acen be Cnntae 
under requirement contracts with | '" these cities. Complete parts 
several automobile manufactur-| 224 service facilities will be 
ers, he stated. maintained by the Mack Corp. 

Virtually all business on un-| present Reo dealers in the ter- 
completed motors, clutch plates,| ritories affected will continue on 
camshaft machining and automo- the basis on which they are now 
tive parts will be produced in the - ti P Th ill b 
Muskegon plant. Another large aneewwna neal age i" ~ 

split-up of business in those cities 


contract exceeding $600,000 has . 
been assured for the Detroit| except as each secures business 


plant, Angell said. | for himself. Mack will not sell 

. Reo passenger cars. Mack 
| branches will continue operation 
exactly as before except that they 


Reduces Loss 


Milwaukee, Wis., Oct. 26. — The ; : 
Allis-Chalmers Mfg. Co., for the| Will sell and service the Reo 
third quarter of 1934, reports a| product as an auxiliary line. 
loss of $84,923 after all charges, The arrangement will in no 


including debenture interest and de- way interefere with the establish- 
preciation, on billings of $5,794,000. : 

This compares with a loss in the ment by Reo of dealerships for 
third quarter of 1933 of $381,532 on| handling its passenger cars and 
billings of $4,029,000. | trucks in these cities. 











olks /zke 
... and keep 


It is doubtful whether or not there is 
another motor car specification regard- 
ing which the average owner holds 
such pronounced opinions and prefer- 
ences as on the subject of brakes. 
Various engine types, methods of gear 
shifting, makes of tires—none of these 
important considerations seems to call 
forth the positive partisanship that Lock- 
heed Hydraulic Brakes invariably create. 
Folks /ike Lockheed Hydraulic Brakes. 


them! 
on liking them! 


They'll usually tell you so at a moment’s 
notice. And they keep on liking them— 
which is the important point to dealer 
and manufacturer. 

Such preferment is a mighty worth- 
while selling aid. And back of it are 
other virtues of Lockheed Hydraulics 
—notably: ease of factory assembly, 
ease of adjustment, permanent equali- 
zation of pressure, and very low service 
overhead. Correspondence is invited. 


HYDRAULIC BRAKE COMPANY 


DETROIT, 


MICHIGAN 


LOCKHEED HYDRAULIC 
Four BRAKES Wheel 


OFFICIALLY SERVICED THROUGHOUT THE NATION BY WAGNER ELECTRIC CORPORATION 
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the 


th Dimension 


The News of Automotive Advertising 
By RAY BLACKWELL 


C 





W. MATHESON, vice-president of Graham-Paige, 
. announces the appointment of the United States | 


Advertising Corp., with headquarters in Toledo, as his 
company’s advertising agency. This appointment becomes 


effective immediately. 


The United States Advertising Corp. also has secured 
the advertising of the Briggs Mfg. Co. of Detroit, which is 
marketing a line of drawn-iron plumbing fixtures. 


In order to better serve its De-@———________ 


troit clients this agency will 
shortly open a Detroit office hav- 
ing facilities for complete agency 
service. Edward R. Wade, vice- 
president of the agency, an- 
nounces that Henry Koch, form- 
erly vice-president of Maxon and 
George Harrison Phelps advertis- 
ing agencies and at one time ad- 
vertising manager of Dodge, will 
be located in the Detroit office, as 
will be Leonard M. Keating, 
formerly with the McGraw-Hill 
Publishing Co., and previously 
associated with the Ohio Brass 
Co. and Simmons Hardware Co. 


According to Wade, the instal- | 
lation of branch offices to render | 


quick service to his clients is a 
definite policy of his organization. 
One branch has been opened in 


Baltimore within the past 10 days, | 


with other offices in principal 
cities to follow shortly. 
* *x * 


“Introducing the American 8, 
the Most Colorful Performer in 
the Automotive Field” is the 
heading for the advertisement of 
the Chicago American Saturday 
Home Magazine in this issue of 
ADN. “Introducing the most 





colorful advertisement ever to ap- | 


pear in our paper,” says we, for 
this is the first four-color adver- 
tisement ADN ever has carried. 

We point to this advertisement 
as not only as an example of well 
designed advertising but as fur- 
ther evidence of the ever increas- 
ing popularity of the use of color 
in all forms of advertising media. 

* x * 


Announcement is made of the 
appointment of Arthur H. (better 
known as “Red’’) Motley as De- 
troit manager of 
the Crowell 
Publishing Co., 
succeeding 


jr., “Red” Mot- 
ley has a wide 
acquaintance 
among motor 
car and adver- 
tising execu- 
tives, having 
represented 
Collier’s Maga- 
zine for the past 
several years in the Detroit terri- 
tory. His new duties will include 
supervision of the advertising ac- 
tivities of the Woman’s Home 
Companion, American Magazine, 
Country Home and Collier’s in 
this area. 





A. H. Motley 


* * * 


Several changes among auto- 
motive publicity men are recorded 
this week. Bill Mason, formerly 
with J. Stirling Getchell, handling 
Plymouth publicity, has joined 
the D. P. Brother Co., newly 
formed Detroit advertising 
agency, as publicity director. To 
Getchell comes Joseph Donohue, 
formerly assistant to the presi- 
dent of the Columbia broadcast- 
ing system and supervisor of spe- 
cial sports and news events for 
the radio chain. He will be at- 
tached to the press bureau of the 
agency. 


Pat. Murphy, loaned by Jam 
Handy Picture Service, to General 
Motors Corp. to handle G.M. pub- 
lic relations at the World’s Fair, 
returns to the Handy organiza- 


William Hutton | 








tion Nov. 1, where he will resume | 


his former duties as account ex- 
ecutive on the General Motors 
account. 


* x # 
Our own Chris Sinsabaugh tells 


an interesting story of his con- 
versation with Henry T. Ewald, 


| 
} 
| 
| 
| 
| 
| 


president of Campbell - Ewald, 
while they were partners at the 
speaker’s table during the recent 
Rotary luncheon given in honor 
of Alfred Reeves. Ewald was 
telling of his coming trip to Italy 
(he sailed Saturday) and ex- 
pressed the thought that most 
Americans would fail to recognize 
the Rock of Gibraltar without the 
Prudential Insurance sign, which 
they have been led to believe is 


| made a deal with Citroen, 





painted in huge letters across the 
face of the celebrated rock. 

“You know,” continued Ewald, 
“that would make a wonderful 
advertising display for one of my 
clients. I think I will see how 
England feels about it. Believe it 
or not some years back I prac- 
tically had the Eifel Tower in 
Paris sewed up for Buick. I had 
the 
French car maker, to share the 
Eifel Tower space with him with 
‘Citroen’ on one side of the tower 
and ‘Buick’ on the other. The 
proposition finally fell through 
because the French government 
was unwilling to permit a foreign 
manufacturer to utilize one of its 
national showplaces as an adver- 
tising medium.” 

Ludington Patton Sr. 

Milwaukee, Wis., Oct. 26.—\Lud- 
ington Patton sr., 62, vice-president 
and a director of the Pittsburgh 
Plate Glass Co., and in charge of 
the company’s lacquer, paint and 
varnish factory at Newark, N. J., 
its oil mills in Newark and in Red 
Wing, Minn., and its paint plants 
in Los Angeles, Calif., and Portland, 
Ore., died here Oct. 20. He is 
survived by his wife, a daughter and 
two sons. 





ASME to Publish 


Technical Journal 

Detroit, Oct. 26—The American 
Society of Mechanical Engineers 
has decided to publish in four 
quarterly issues beginning 1935, 
a “Journal of Applied Mechan- 
ics”. 

The Journal will contain pa- 
pers on Applied Mechanics which 
have been presented before the 
Applied Mechanics Division of 
the Society, besides other papers 
not so presented, reviews of pert- 
inent literature and notes on 
important developments. 


Ford Joins Drive 

Chicago, Oct. 26.—The Ford or- 
ganization in this city today joined 
forces with Mayor Kelly’s “Keep 
Chicago Safe” committee in an effort 
to reduce automobile accidents in 
the Chicago area. Plans for a pro- 
gram of preventive activities were 
formulated in a conference late 
yesterday between Mayor Kelly and 
members of the committee on acci- 
dent prevention of the Authorized 
Ford Dealers Assn. Representing 
this body were Glenn E. Holmes, 
of Glenn E. Holmes, Inc., and Ray 
Tennes, of Ray Tennes Motor Co., 
Ford dealers in Chicago. 











Three Makers 
Share U.S. Army 


Truck Purchase 





Washington, Oct. 26—The War 
Department today announced pur- 
chase of 170 motor trucks from 
three manufacturers at a total 
cost of $177,066. The new awards 
follow: 

Fargo Motor Corp., Detroit: 40 
one-half ton trucks, $20,279; four 
one-half ton eight-passenger 
trucks, $2,324; 107 1%-ton trucks, 
$87,809. 

White Motor Co., Cleveland: 15 
two to four ton six-wheel drive 
trucks, $65,479. 

Chevrolet Co., Flint, Mich.: Two 
one-half ton trucks, $1,172. 


To Service Trucks 

Chicago, Oct. 26.—Announcement 
is made by J. A. Donnelly, Chicago 
district manager of the Autocar Co., 
that this concern’s local branch will 
in the future handle the sales and 
service of Studebaker trucks in the 
Chicago territory, with headquart- 
ers at 1716 Pershing road. 


The low prices at which 
many manufacturers 
now provide... 





SAFETY 
Gh - 


@ The only way to cash in on this new sales tool 
is to order your cars from the factory with Safety 
Glass All-Around. Have them on the floor, ready 
for delivery. Then really make an issue of Safety 
Glass with your prospect. If you do, and ONLY if you 
do, Libbey -Owens-Ford Safety Glass All-Around at 


these low prices will help you sell more automobiles. 


LIBBEY: 





SAFETY | 








Passenger Car 
Sales Increase 
Shown in West 


Sacramento, Calif., Oct. 26.— 
Passenger car sales in California 
are running 10 per cent higher 
than a year ago, according to 
official registration figures 
September. 
show a greater gain, and the com- 
bined passenger and commercial 
car registrations are up 12 per 
cent over 1933. 


New car sales for September 
totaled 10,610 units, while 1,891 
commercial cars were registered 
during the month. 


The combined passenger and 
commercial car sales for Sep- 
tember show a 21 per cent de- 
cline from the August figures. 
This is about double the usual 
drop-off. However, it is in line 
with what was expected by lead- 
ers in the automotive trade, con- 
sidering the effect of the coast- 
wide longshoremen’s strike. 
Sales were set back by the 


add less than two cents a day to your prospect’s 
new car payments. This additional protection at 
this unprecedented price is one of the most 
effective sales weapons that dealers have ever had. 


OWENS -F'ORD 


| 


| 





for | 
Commercial car sales | 





strike in June and July, but with 
the ending of the tie-up August 
sales were boosted to the highest 
monthly figure since June 1931 
and the biggest August market in 
four years. Some let down from 
this sales peak was expected in 
September. However, October is 
showing an impressive gain and 
it is believed in trade circles that 
it will be the best October in 
four years. 


Sign Two Supplements 
s 


To APEM Basic Code 


Detroit, Oct. 26. — The Wheel 
and Rim and Carburetor Supple- 


| ments to the Basic Automotive 


Parts and Equipment Manufac- 
turing Industry Code have been 
signed by the Administration in 
Washington, to become effective 
Nov. 2 and to cover all concerns 
manufacturing wheels and rims 
and carburetors. 


This brings the total of okayed 
Supplemental codes to the APEM 
Basic Code to five, the Leaf 
Spring, Axle Shaft and Hot 
Water Heater Supplements hav- 
ing been signed some months ago. 


GLASS 


| tributors 





B. G. Sykes Buys Out 
Bird in Bird-Sykes Co. 


Chicago, Oct. 26. — After 31 
years of constant association as 
heads of the Bird-Sykes Co., Gra- 
ham distribu- 
tor in the Chi- 
cago area, B. G. 
Sykes, vice- 
president of the 
concern, has 
purchased the 
interests of 
George H. Bird, 
president, it was 
announced _to- 
day. Sykes will 
ae become presi- 

B. G. Sykes dent and treas- 
urer, while Bird plans _ retire- 
ment from business. 

Since its organization in 1903, 
this pioneer Chicago automobile 
distributor has grown to be one 
of the largest of Graham dis- 
in the United States, 
as it is one of the oldest. 

The Bird-Sykes Co. first took 
on the Paige line in Chicago in 
1910, and since 1914 it has 
handled Paige and Graham-Paige 
products exclusively. 
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|} erations to include 








Finance Assn. Program 


Endorsed at Chicago 


Chicago, Oct. 26.— Admittedly 
favorable sentiment among mem- 
bers is taken here to indicate that 
the National Assn. of Finance 
Co.’s will broaden its scope of op- 
two new di- 
visions, one devoted to the financ- 
ing of insurance premiums, the 
other to industrial or diversified 
financing in addition to automo- 
biles. 

The plan most favored calls for 
organizing these two new separate 
divisions with a distinct member- 
ship in each. The members re- 
ferred to would also belong to the 
NAFC, and each division would 
elect a director on the board of 
the association. 

NAFC Spokesman 

At association headquarters it 
is stated that the program re- 
ceived a general endorsement 
during the recent annual conven- 
tion held in Chicago. 

Likelihood of a_ consolidation 





with the American Finance Con- 
ference, organized as a protest 
against a particular version of a 
proposed finance code, are con- 
sidered remote. Instead, it is felt 
that the differences will be ironed 
out and the NAFC will continue 
to be the acknowledged spokes- 
man for the financing industry. 


Commenting on this situation, 
a statement from headquarters, 





entitled “Aims and Purposes,” 
states that it will “endeavor to 
dissolve differences of opinion 


among finance companies operat- 
ing under diverse policies because 
of the fact that such differences 
may from time to time exist by 
reason of lack of understanding 
by each of the problems and 
policies of the other.” 

A real departure in association 
policy will be the publicizing of 
member company names and au- 
thorizing such members to use an 
insignia of membership in the 
NAFC. 


List New Aims 


Other aims and purposes, as 
listed in the statement, are de- 
scribed as follows, and deal large- 
ly with insistence upon high 
ethical standards in the business: 

“Improving the relations of 
finance companies among them- 
selves and with the public. 

“Encouraging co-operative ef- 
forts in combating by proper and 
lawful means badly conceived leg- 
islation inimical to the legitimate 
interests of finance companies 
and the public, and to encourage 
| support of legislation promoting 
such interests. 

“Seeking to acquaint the public 
with the functions of legitimate 
finance companies to the end that 
incorrect conceptions may be 
avoided and that public opinion 
| respecting such companies may 
be correctly formed. 

“Encouraging the dissemination 
| of information which will pro- 
mote the policy of laying down 
| to the consumer at the lowest 
fair price merchandise whose sale 
results in receivables acquired by 
finance companies. 

“Developing the principles in- 
| herent in fair and proper finance 
company operations and in just 
|}and equitable relations with the 
| public. 

“Continuing the policy of im- 
| proving the banking concept of 
| the finance business to the end 
| that confidence shall be main- 
| tained in the integrity of finance 
company paper in order that 
| credit shall continue freely avail- 
able to finance companies to the 
extent justified by their capital 
position and moral standing. 

“Promoting public confidence in 
legitimate finance companies.” 





Coming Events 


OCTOBER 
31-Nov. 2—New York. National Foreign Trade 
Council. 


NOVEMBER 

12-15—Dallas, Texas. American Petroleum 
Institute, Fifteenth Annual Meeting. 

15-17—Pittsburgh, Pa. American Institute of 
Chemical Engineers. 

19-23—Cleveland, 0. Automotive Service In- 
dustries Show. Participating Associa 
tions: National Standard Parts Assn., 
Motor and Equipment Wholesalers Assn. 
and Motor and Equipment Manufac- 
turers Assn 

20—Cleveland, O. Motor and Equipment 

Manufacturers Assn. 


DECEMBER 
3-8—New York, National Exposition of 
Power and Mechanica! Engineering. 
6-7—Washington, D. C. Highway Research 
Board, Fourteenth Annual Meeting. 


10—Phoenix, Ariz. Western Motor Vehicle 
Conference. 
JANUARY 
5-12—New York. New York Automobile 
Show. under auspices of Automobile 
Merchants Assn. of New York, Inc, 
7—New York. Society of Automotive En 
gineers, Annual Dinner. 
26-Feb. 2—Chicago. Chicago Automobile Show 


FEBRUARY 


9-16—Kansas City, Mo. The 
1935 Automobile Show 


Kansas City 


MARCH 


9-16—Minneapo‘is, Minn. Northwest Automo- 








bile Show 














THE INQUIRING REPORTER 


sero 


Today’s Question 


Have you experienced any sales upturn in late October? 


How do October sales compare to September? 


ser 





Roland S. Hotchkiss, Hotchkiss Motor Co., Buick and Pontiac, 
Waterbury, Conn.: “Since Friday Oct. 19, sales have picked up 
materially. Business during August and September and early Octo- 
ber was very poor. Price discounts have undoubtedly had some- 
thing to do with the improvement. The spurt in sales in late October 


will bring our volume up to a point about equalling September, the | 


first three weeks of October having been very slow.” 


W. J. Woodside, sales department, Walker Chevrolet Co., Pitts- 
burgh, Pa.: “Last part of October has been running about the same 
as earlier in the month. Our sales won't be as good as September 
because people do not have the money to buy.” 

* * * 

George E. Hoeveler, manager Hoeveler Motors, Inc., Ford, Pitts- 
burgh, Pa.: “The past ten days of October have been somewhat 
better than first ten-day period, and slightly better than September.” 

* * & 
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Plymouth Sales Force 
Increased by 1100 Men 


U. S. Highway Projects 

A pproach 3,000 Mark 
Washington, Oct. 26.— Exactly 
2,896 highway projects, involving 
8,268 miles of road and giving 
regular direct employment to 180,- | 








|} 198 men aré now under construc-| , Detroit, Oct. 26.—Plymouth|new | new Plymouth salesmen have 
| tion with public works funds | dealers throughout the United | passed rigid examinations. 
|under the supervision of the| States have added a total of 1,100| The Plymouth general sales 
| United States Bureau of Public | new salesmen to their sales forces | manager stated that Plymouth re- 
Roads, according to an official | |in the past two months as the | tail sales for the first nine months 
statement. result of sales training schools | of this year totaled 265,469 units, 
In addition there are 602 pro-| held by the Plymouth Motor Corp. | compared with 201,269 units dur- 


jects, estimated to cost $28,111,000, | ‘2 Principal cities. 
approved but for which contracts 


have not yet been awarded. To} 


H. G. Moock, general sales man- 
ager of Plymouth, made this an- | 


|ing the same period last year. 
This was an increase of 64,200 
units or 31.9 per cent. 


date, 5,624 projects have been | nouncement this week. He said | 

completed at a cost of $227,913,-|the sales training schools were | 

000. held in 90 cities in the United | Elect Banks Head 
The 2,896 projects under way | States. | Louisville, Ky., Oct. 26.—Charles 

will cost $170,664,000 to complete, The training course consisted of | E. Banks has been elected president 

it is stated by the Bureau of Motor Truck Club of Ken- 


Public Roads. 


tive salesmen. Plymouth 


a week’s instruction for present 
Plymouth salesmen and prospec- 
sales 


tucky by the newly-elected directors 


| tu the 
of the organization. Other officers 


; : | chosen were vice-president, M. R. 
Rubber Cc ‘ode Hearing | promotion representatives con- Buhner; secretary, H. C. Kelting, 

Ww ashington, Oct. 26—A public | ducted the schools. | and treasurer, C. H. Gutermuth. 
hearing will be held here Nov. 8 on “We have encouraged our deal- | Future activities of the club will 
a supplementary code for the crude ers to employ more trained men | include a safety campaign to reach 
| rubber importing trade, submitted se f the t d every county in an effort to reduce 
by the Rubber Trade Assn. of New because of the tremendous | accident tolls in Kentucky through 
York as a supplement to the gen-| Crease in Plymouth business this | co-operation of the various indus- 


A. R. Jones, Jones & Maley, De Soto and Plymouth, Indianapolis, | 


Ind.: 
the new car clean-up drive. 
September for us.” 


October will be just about as good as 


+* * ae 


George Hughson, general manager W. L. Hughson Co., Ford, 


Francisco: “Our business has shown quite an improvement during 
the past week. We will finish the month with a nice increase over 
September. Our used car sales have been especially good.” 

* * * 


Frederick G. Loehmann, Loehmann Chevrolet Co., 
Conn.: “We have noticed no increase in sales during October and 
the total will probably be about the same as September. Our failure 
to show any gain this month can probably be attributed to the 
disparity of prices in our price class brought about by the recent 
authorization of discounts on some makes which has unsettled the 
market.” 

° 

J. C. Nagel, general sales manager Eastbay Operations, 
Automobile Co., Buick and Pontiac, Oakland, Cal.: “Early in October 
new car sales were ‘flat.’ Since then business has picked up. Indica- 
tions are that we will finish October with a sales record about 30 per 
cent improved over that of September. A good majority of our sales 
has been heavier models.” 


" * * 


Bg 


L. F. Stocker, manager Dormont Motors, Inc., 
Chrysler, Pittsburgh, Pa.: “Price decrease on new cars has im- 
proved our sales during the last week. However, our record won't 
be much better than in September.” 

* * co 

Eugene Seville, Malcom Motors, Inc., Ford, Waterbury, Conn.: 
“After a sharp falling off in the last 20 days of September sales have 
begun to pick up in October and we are doing much better than last 
month. Used car sales are exceptionally good and advance orders 





for new cars are far ahead of last 


year. We cannot tell what is re- 


sponsible for the October improvement but it is very noticeable.” 


* + 


RK. E. Hickman, Lathrop-Moyer, 


Pd 


Oldsmobile, Indianapolis, Ind.: 


“We could sell 15 new cars today, if the used car demand warranted 


stocking up on trade-ins and if the new cars were available. 


This 


month would compare with September if we had the cars to deliver. 
The new car outlook getting better all the time.” 


“__a word in 


edgewise” | 


- | 
(Continued from Page 4) 
tides. Whether you believe in 
what is going on in Washington | 
or not, the old cauldron of com- 
merce is boiling and so long as a 
virile president can keep stirring | 
the mess, the “dross” will come | 
to the top to be skimmed off. How | 
we flavor the stew, whether with 
Republican salt or Democratic 
pepper, makes little difference... 
the fact is that the American 
people are hungry for all of the 
good things they have been deny- 
ing themselves and they are going | 


to get their “gravy.” 
* ~ 


* 


Now the pendulum of business 
not only in United States, but 
throughout the world, has been 
swinging upwards since July 1932. 
No man with eyes to see or ears | 
to hear can deny that fact. On| 
the very crest of that ripple 
which will grow to a wave, rides | 
the automotive industry. It has| 
always been so and it will always | 
be so, at least until a more eco- 
nomic means of transportation 
can be found. And then when 


better means are found our 
manufacturers will make ‘em 
and our dealers will sell ’em. So 


you see why I feel that I have be- 
come the mere shadow of my 
former optimistic self when I 
raise Mr. Reeves’ ante only 10 per 
cent. And yet, if there be those 


| (with its headaches), 


among you who would challenge 
|my optimism, 


lay down your 
gauntlet ... maybe I can get a 
| whole section for that game with 
the Cardinals at Navin Field next 
| Fall! 

* 


* * 


The month of “brown October 
ale” brought with it to the ADN 
offices not only a World’s Series 
but in ad- 
dition: 

(1) The biggest circulation reve- 
nue week in our history. 

Our first “bleed” advertise- 
ment, which means a printed 
form that runs off the page 
or without margins (Ameri- 
can Magazine, Oct. 6 issue). 
Our first “four-color” adver- 
tisement 
Saturday 


(2) 


(3) 


Home magazine, 


“Sales are tending upward due to our being off the code in | 


San | 


Waterbury, | 


Howard | 


Plymouth and 








year,’ 


eral code for the importing trade. Moock said. 
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DELC 


Overshadowing all other im- 
provements and innovations — 
Individual Wheel Suspension is 
the most important contribution 
to easy riding development in 





(Chicago American | 


which will surprise you in the | 


center of this issue). 
* * 


And right now we are going | 


through the birth-pains of “put- 
ting to bed” a Review and Refer- 
ence supplement to our Oct. 
issue which we harbor the idea 
you are going to get as much kick 


out of as we here will get in send- | 


ing it to you. If we start talking 
about it we'll spoil the surprise, 
but it’s rather hard to keep off 
the subject of something you 
have been working on for three 
or four months, particularly when 
it has reached the stage where 
you are pacing up and down the 
hospital hall waiting to have the 
smiling nurse invite you in to see 
the finished product!—GMS. 


31 | 


recent years. And because of that 
fact, increased significance is 
attached to the part that Delco- 
Lovejoy has played in the plan- 
ning and production of this new 
motoring feature. Starting with 
the earliest preliminary work, 
and continuing throughout the 
subsequent development of Indi- 
vidual Wheel Suspension, Delco- 
Lovejoy engineers were privi- 
leged to help solve the special 
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Greatest Automotive Development— 


INDIVIDUAL WHEEL 


“All of the | tries using trucks, 
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SUSPENSION 


problems in shock absorption 
which this new principle entailed. 
Delco-Lovejoy is gratified that this 
co-operation with automotive 
engineers has helped make pos- 
sible the success of Individual 
Wheel Suspension. Delco-Lovejoy 
will continue such co-operation in 
order to provide an even greater 
measure of riding comfort to the 
motoring public in the future. 


Delco-Lovejoy Hydraulic Shock 
Absorption is readily adaptable to 
any application of the independ- 
ent wheel suspension principle. 


DELCO PRODUCTS CORPORATION 
DAYTON, OHIO 
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By E. M. 
Detroit, Oct. 26.—With the 1934 
new car stock cleanup campaign 
in full progress dealers are facing 
the usual problems of overcoming 
the car owners conventional alibis 
of “I am going to wait for the 
new models.” Fortunately stocks 
in the hands of the dealers this 
year are not large, but the task 
of moving the present stocks is 
proving difficult in some cases. 
One point which worries the 
dealer is the high prices for cer- 
tain cars that might be traded in. 
The used car book they say con- 
tinues to show prices somewhat 
in excess of what they should be 
inspite of the fact the dealers 
themselves contributed the data 
by which the used car book edi- 
tors arrived at those prices. Then 
too, it should be understood that 
dealers are not required to give 
the maximum quoted in the book. 
Not over a week ago a deal was 
brought to the writer’s attention 
which showed that the dealers are 
casting caution in this particular 
to the winds. The car to be traded 
in was quoted by the book at $500. 
The buyer sensed the fact that h- 
was getting top price for a car 
which if traded in two months 
from now might not have the al- 
lowance value quoted and forth- 
with placed his order. When the 
deal was closed it was found that 
the dealer had to spend a least 
$50 for repairs to put the car in 
shape. 



































Selling Needed 
Getting rid of the present new 
car stock appears to be merely the 
ability of the dealer to use his 
head and use selling tactics which 
i will appeal to the buyer. In an- 
other sale just noted the car was 
owned by an elderly woman who 
brought her car in for an esti- 
mate of the expense for putting. 
her car in condition for winter 
driving. The service salesman 
and the service manager got busy. 
They checked the brakes, the 
tires, the brake drums and a num- 
ber of other items. To put the 
ear into shape including taking 
dents out of the fenders and re- 
finishing the total cost was esti- 
mated at $83.45. Adding a new 
battery and going over the cool- 
ing system and supplying anti- 
freeze mixture the total bill was 
set at an even $100. When shown 
the bill the owner gave every 
evidence of fainting and at least 
wishing she had not come in for 
the information. In the midst of 
her dispair the dealer called her 
attention to the fact that instead 
of her spending $100 to get the 
car fixed up she ought to buy a 
new car. She remarked that she 
could not afford to take on a new 
car at this time and intended to 
wait for the new models, but 
when it was pointed out to her 
that the allowance of $500 for her 
car against a list price of $625 on 
the floor she would have a car 
ready for the winter with new 
tires, new battery and that the 
difference in the monthly pay- 
} ments on the new car would save 
her money. She was further 
shown that even if she spent $100 
f in repairs and other adjustments 
7 the old car would have no greater 
value and that by the time the 
new models arrived the value of 
her car on a trade would probably 
be at least $50 less than at the 
present time. 

| Closing a Sale 
The sense of the argument ap- 
pealed to her and she placed the 
order and while the dealer in this 
case may or may not have a prob- 
lem to dispose of the car at the 









price quoted on the trade-in he 
is one new car less than before. 
At this point one of the sales- 
men who had been watching the 
deal stepped up and began a sales 
talk on winter accessories. The 
main point was that of a heater. 
The lady agreed that last year 










Clean Up Selling Demands 
| with the small job on the colder 
Head Work, Says Lubeck day you will be just as uncomfort- 


. M. LUBECK 
she had driven without 
and had been uncomfortable. 
salesman led her over to the dis- | 
play of heaters. He showed her | 
the full line and explained the | 
prices including installation. She | 
tinally decided to take one listing 
at $12 
shook his head and 
she picked out the particular one. 
She replied that it was a small 
one and didn’t cost very 
The salesman then explained to 
her that while 
might do for average weather 
conditions what she really needed 
was a big one ore in a con- 
vincing manner 
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Sell The e “Waiting Buyers” on Buying Now 


: 


| very coldest days 


able as if you had no heater at 
lg all,” and added that “The small 
| amount extra for this big one will 

| make to only a dollar or so differ- 

a he: et }ence on your notes for the car.” 
1e 


| She bought the big one 

Kills the Alibi 

| The main point in the 
transaction outside of the heater 
sale is that the quickest way to 
settle the car owner's alibi of 
waiting for new models is to show 
him that it is cheaper to buy a 


The salesman 
asked why 


installed. 


repairs on the old one. 

Selling the needed winter acces- 
sories is merely using sensible 
sales arguments and studying the 
owner for his reactions and then 
the final closing of the deal by 
the fact that the payments may 
be spread over a period of time. 


much. 


the small one 


“What you need 


OF STRENGTH 
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wry 


WuateEver analysis may be 
selected for propeller shaft steel 
—S. A. E. 3135, or high-man- 
ganese, or some other analysis 
— there’s no room for debate 
as to the importance of conscien- 
tious, highly-skilled handling of 
the steel during manufacture. 

Only a highly-developed melt- 
ing practice under the closest con- 
trol can turn out regularly, heat 


after heat, steels with an inherent 


eveeten ge RRDENNNNNELEENDNT 


fine grain, insuring that they can 


rT 


be heat-treated to give the combi- 





nation of strength, ductility and fatigue 
resistance so essential in propeller shafts. 

In the Bethlehem Alloy Steel Plant melting 
is subject to rigid control, and close liaison 


is maintained by Bethlehem metallurgists 


BETHLEHEM Ie ALLOY STEELS 


|is a heater that has capacity for | 
because | 


entire | 


new car now than to pay for the 



















Kansas City Cops Choose Pontiac 





| The Kansas City, Kan., minions of law and order, have equipped this 
Pontiac sedan with one of the increasingly popular two-way police 


radios. In this way cruisers ¢ can reply to the dispatcher. 
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between the customer’s plant, 
where the steel is used, and the 
Bethlehem open hearth, where 
it is made. As a result, when 
you buy steel from Bethlehem, 
our facilities become for all 
practical purposes a part of your 
own organization. You are as- 
sured of steels that are “‘tailored”’ 
to the job. 

For propeller shafts, or other 
parts, you will find that Bethle- 


hem Alloy Steels possess prop- 


erties that not only fit them for 


the intended service but make for 


a smooth flow of parts through the proc- 


esses in your plant. 


BETHLEHEM STEEL COMPANY 


BETHLEHEM, PA. 












“GNV NOVTEY NvHL JAOW 


pai, Come. le} mtr P.F wae oe 


coal 





Se€6l JHL 





jAng 0J—spuiw ssewnsuos dn seyow 4 “dojjom peppo 
siwoudp Dp uBiodwn> ayiyM-pun-y20)q 4INOA seaiB auizoBbow 


awoy ADpsnjos unrdWeWYy OBo21y> ey ul eBod 10/09-p Big siyy 


1IxYVW ANOA @ 


hpoghnar? sae 
YAO1O)D NVIOIAIWV 


uoiypsedo yo Awouo re yim sajos dn speeds yous aap 
JepuijAd-g ayy UBilodwo> oBp21y> 4n0d 3ai6 auizoBoyw 


awoy ADpunjosg unduewy OBp21y> eu ui saBod 10/05 


Qidld JAILOWOLNV 
JHL NI YAWAOAAIAd 
INJYOTOD LSOW FHL 


YA 
s/ 
oa od 
+ Pa P 


worjeziuebsc) auoog “3 Aaupoy :S3AILVLN3S3Ud3IaY TWNOILWN 





LER ES 
. a 
tS 





‘suayyo Aupw pup “99,, sdiyjiud ‘|! pappunjs ‘y2upo00s 
‘sIMBAPOOD ‘auoysasiy ‘WINGNY ‘jajOsAaY> ‘pio ‘a}IqowspjiO epnjou! 


V£6| Suunp suizoBow awoy Anpsnjosg ayy ui saBod 10)09-p jo suas] 
SOSSBIING SBIDS [NJ10]0D > 


‘moy NOA MOUS UDW aU0Og Buy 427 “MOU 4yBU 






. sseuisng suDew wNipew sedodsmeu jnyiamod siyy ul 10j}0D “saMOd 

Buikng spew JO ¥ING SUy jO4yUOD ‘ADS sysiWMOUO.a ‘OYUM SOF 

PUD S.O€ Jey, Ul UBWOM pud UsW—jexJDW s ADpPO) UI SUD JEWY 

| = a ai _  Buippe] ayy seyrnes 4 ‘oBp21y>D ul UoNDjNII12 Buiuaae jseBin) ayy 
6 ae - a a spy undwewy oBpriy> ayy jo auizoBow awoy Anpinjosg ey) 


Vij — "$ayojd 10}09-p ayy Buipnj>ui — yiun aod ay1ym™ pun 420)q yy UDYy a0 

0Z$ Ajuo syso> eBod s0j0>9 y “Moy AjBuisiuduns si yso> ayy auizoBow 

ea, of awoy ADpsnjos ayy ul puy “yONpOid |y4 JO YOO yUAaP! [NyYZIDY ‘92104 

te Buisipuoyriew ‘uamod ‘Ayinuiyuo> — BuiyyAsaae soy you, uBiodwo> 
Buisipeapo ud sayow 4 ‘uoloulBouwr ayy oj Buiyjou saanaj 10)05 

‘UoHINpOdas jNyyyIdj 

yons seaiB auizoBow awopy Aopsnjog ayy Aym si 4OYU] “|O1jU0>d 

sepun sAoMmjo u0i4d.ys16e1 yyiM 4204s sedodsmau UO pajuld si 4! yng 

"40]02 auizDBow ay) AjJ2Oxe 10j02 ssed0Jd si 4) “10}02 1edodsmou 


Aspuipio jou si J0}0> auizoBow awoy Aopsnjog unduewy o6p21y4> 


\ 


ae 


j|J2S Oy—Spuiw sayy UN seyxow 4) ‘wsoDIs 
-Nyjue s uewsejos dn sus ‘yaysOW awoY OBodIy> ayy UI payo4y 


-U92U0> puDd 40 pewin ‘aBo10g Buisipunyriew jnjiamod sy] 
; F 2 — NaWS31VS YNOA 


om {|} Oy — Spur sayy dn seyow 4) "UO1}>0 18/Dep ayoipaww! syoB yous 


seyoulj> D — Buiyjawos 01jxeyoyynodAseaaiB ysows 10/02 Big siy) 


sualvid ynoA_@ 


SLINN 39Vd NI ALIHM 
7“ “GNV NOVTEY NvHL JAOW ) Po os 

















AUTOMOTIVE DAILY NEWS, SATURDAY, OCTOBER 27, 1934 


Says Code Helps Big Dealers, Hurts Small 


Stryker Compares Small 
Town and City Operations 


By E. 


Stryker-Begley Nash Co., 


To one who has read the letters 
from various dealers published in 
your paper, the opinions voiced 
by those in favor of and those 
opposing the retention of the Mo- 
tor Vehicle Retailing code, are 
worth a lot of consideration. 

It is apparent that neither side 
has given careful thought to all 
phases of the _ subject. 
everything else connected 
the retailing of automobiles our 
code has been given to the public 
to kick around as they please 
and a contest is on between deal- 
ers to either prove or disprove 
its merits. The only contest that 
never gets a fair shake with deal- 
ers is one to determine who can 
make the most of the opportun- 
ities presented by our industry 
to make retailing an honorable 
business with a certain future. 
Now if the contest were for a 
barrel of beer or a clam supper 
you could get somewhere. But 
isn’t it rather a pity that we 
allow the beer and clam type of 
man to dominate the rest of us? 

The main difficulty with our 
code seems to me a very natural 


one. It arises from the fact that 
the overhead of city dealers 
never can be the same as that 


of the small town merchant 
Methods Vary 

Therefore, the methods used to 
make a profit must vary with the 
expenses of different localities, 
and as long as this condition ex- 
ists no code can or will be work- 
able. Let me illustrate with fig- 
ures taken from the statements 
of a city dealership (35,000 popu- 
lation) and a small town set-up 
(4,700 population) both operated 
by the same individual. In the 
city there are nine dealers in 
the same price field, four of them 
selling the same car, (You know 
which one that is). In the little 
town there are six dealers—-again 
four of them sell the same make. 
Before giving figures let us as- 
sume that each business set-up 
is the best in each locality, that 
is: Each has a nice show room 
good location and proper sales 
and service facilities. AND, most 
important, each is_ properly 
manned. Here are the figures 
for July giving expenses of each 
place and amount of net profit. 

Large Dealership 

Gross Profit—26 New Cars 
32 Used Ca’s $5,709.66 

Vari’ble E’pens's $1,566.36 


Total Fixed "” . 2,818.23 

Depreciation 262.43 

Miscellaneous 366.74 5,013.76 

Net Profit ..... $ 695.90 
Small Dealership 

Gross Profit—6 New Cars 


5 Used Cars $1,191.02 
Variable Expens’s $272.03 


Total Fixed " . 226.40 
Depreciation 158.00 
Miscellaneous 65  ~—-6 57.08 
Net Profit ....... $ 533.94 
You can readily see that one 
more retail sale would have 
brought this smaller dealership 


a greater profit than it was pos- 
sible for the larger dealership 


to make selling five times as 
many automobiles. 
In the Middle 
Here in black and white are 


statements from one man who can- 
not favor either the big dealer or 
the small one—because he is both 
In the large dealership he must 
have the protection of a code 
and therefore favors it. In the 
small dealership the code does 
him a lot of harm in preventing 
him from taking deals from his 
city operation that would be very 
wholesome to his small town set- 
up. How can you expect that 
dealer to operate honestly under 
a code with conditions so radi- 
cally different in his dealerships? 
Wouldn't it seem only the human 
thing for him to do to send 
business that is bad for the large 
place to the smaller one where it 


Like | 
with | 


B. ST RY KER 


Wilkes Barre, Pa. 
would be good? In other words 
to keep faith with the code in 
one place and violate its terms 
in another? Or would you sug- 
gest that he give up the large 
place and concentrate on the 
small one where his opportunities 


seem greater and his worries 
' less? 
With your forbearance let us 


elaborate further on the situation 
as presented by this case, because 
it seems to take in both sides of 
the code question. It illustrates 


fairly well that the code may be 
one man’s meat and another 
man’s poison, which would be 


the case if these particular deal- 
erships were operated by differ- 
ent men. 
Maker’s Angle 
Now let’s get the manufactur- 
ers slant of this situation. Ob- 
viously, as the source from which 


comes any profit derived by auto- | 


mobile dealers the factories de- 
serve a large share of considera- 
tion. If there were no factories 
there would be no dealers, and 
in justice to the most of them 


it can be said that they are fi- 
nally realizing that their future| 
rests upon the quality of their) 


dealerships rather than upon the} 


quantity of dealers. They are 


rightfully entitled to good repre- | 


sentation in every territory but 
no one of them is entitled to put 
four dealers in a town of 6,0000, 
nor, for that matter, in a city of 
35,000. Not only is it unreason- 
able to expect four men selling 
the same car to be on the level 
with each other—but how is it 
possible for dealers in any make 
to do business honestly when 
these men, 
their numbers, set the standard 
by which the public is guided. In 
passing, it might be remarked 
that the calibre of men who ac- 
cept dealerships under these con- 
ditions is not of the highest and 


all other dealers suffer because 
of it 
Boon to Dealers 
The writer is steadfast in his 


belief that the Dealer's Code is, 
in its essence, a boon to all deal- 
ers. However, it is said you may 
lead a horse to water but you 
can't make him drink. It is also 
said that whenever fire threatens 
to burn down the barn the horse 
will jump into the flames. There 
are, it seems, plenty of 
in this business of ours. 

Why not put 
work to accomplish these three 
things: 

1 Exclusive 
lealers. 

2. Elimination of an over 
ply of dealers. 

3. Abolition of 


sup- 


the Used Car 


Code price book and retention of | 


ill other features of the Code. 

It would be understood that if 
given an exclusive 
lealer would be expected to give 


his factory first class representa- | 


tion. Failing this, he must ex- 
pect quick cancellation. 

To eliminate quantity dealers it 
would be necessary for you to get 
Mr. Chrysler’s permission, That 
one would be left to you. (It’s a 
tough one, too.) 

Given exclusive territories 
fair competition the Code 
Car Book will eliminate itself. 
Under these conditions, dealers 
can and will pay prices consis- 
tent with supply and demand in 
their respective areas. 

Chisellers then would have no 
base price to start chiselling 
from, and men in the automotive 
field would have to learn for 
themselves what IS and what IS 
NOT good for them, and abide 
by the results. The good dealer 
always has and always will come 
out better in the long run. * 

In closing might I suggest that 
none of the various codes has 


and 
Used 


by the very weight of | 


horses | 


your paper to} 


territory a/! 


been found to be perfect. Why, 


then, must we expect ours to be? 
Let's take from it what has been 
found to be good for all of us and 
scrap that part which is not 
workable. I might add that I 
am a man who has abided by 
every term of the code and it 
has cost me a lot of business 
But, believe it or not, I’d go 


through it again to make it work. 
‘fhe sad thing it hasn’t and 
it won't. 


Says Code Ended 
Cut-Throat Bids 


By F. 's. _ RODE 
Jeannette Motor Co. 
Studebaker—Pierce-Arrow 
Jeannette, Pa. 


I want to congratulate you on} 
your editorial “Where ADN)! 
Stands on the Code—and Why” 
in your issue of Oct, 6, 1934. 

For 25 years our firm has been | 
fighting the cut-throat competi- 
tion in automobile marketing and 
during this period many attempts 
have been made to remedy the 
issue without avail, also during 
this period one competitor after 
another failed, with losses of 
many thousands of dollars, only 
for others to take their places 
and do likewise; and while we 
have weathered the storm for a 
quarter of a century, it is quite 
obvious that it could not continue 
forever, now as our President has 
given us something that we could 
not or would not obtain for our- 
selves, I should think that we 
should be eager to embrace the 
opportunities the automobile re- 
tail code furnishes us. 

I want to thank you for your 
efforts in behalf of the code and 
trust that you will continue to 
do so. 


is: 





Rochester Turns 
Thumbs Down 


|the 


| them attractive to buy. 


~: Code Opposition Proves 
Real Puzzler to Markle 


By LAFAYETTE MARKLE 
Code Commissioner, State of Metropolitan Chicago 


For many years dealers have 
pleaded with their associations or 
with other agencies for some 
method of re- 
lief from the 
burdens of the 
used car evil. 
Now, through 
the means of 
provisions 
of the Motor 
Vehicle Retail- 
ing Code, that 
relief, so long 
sought, is offer- 
ed in a very 
definite way, 
and has been endorsed by 
government. 


It is hard to believe that deal- 
ers in general will listen to the 
stupid arguments of those deal- 
ers whose sole effort is to tear 
down the provisions of fair com- 
petition offered in this code, and 
listen to their inaccurate state- 
ments attempting to show the 
impossibility of operating under 
the plan. One of the inaccuracies, 
in the chiselers’ claims, is the 
statement that the code prevents 
giving the customer the true 
value for his car when a trade is 
made. 





Markle 


L. 


the 


Merely Record 


It is plain to see, for those 


| who will see, that the guide book 


prices are merely a record of the 
sales prices received for those 
particular cars for the month 
previous to issue. Those cars 
are sold, necessarily, in a satis- 
factory running condition, and of 
an appearance that will make 
Obvi- 
in 


ously, cars which are taken 


| trade are rarely in that condi- 


tion or of an attractive appear- 
ance, and must be repaired and 
reconditioned to make them sale- 


able. No thinking dealer can 
argue this point, and no wise 
dealer, taking a used car in trade, 


| will give the full amount indicated 


in the guide as an allowance for 
the old car when a new or other 
used car is sold. 

The proper method is so simple 
that any school boy could figure 
it. First, a used car has an ap- 
proximate selling market value 
equivalent to that indicated in 
the official guide, and as it must 
be conditioned for sale prior to 
offering, the necessary repairs 
must be written off before de- 
termining the amount of the al- 
lowance on the trade-in. 

Sound Business 

This is just sound business and 
sound economics, and is the first 
time in the history of the motor 
car business that such an op- 
portunity has been offered deal- 
ers throughout the United States 
to truly get out of their new 
car sales the profit indicated in 
the contract of their new car 
franchise. 

Of course, those dealers who 
would destroy are much in the 
minority, but they are a vocifer- 
ous minority, and it is time that 
the good dealers—the good busi- 
ness men made their voices 
heard to offset such evil propa- 
ganda. 


Get Together 
All automobile dealers of the 
right sort must, therefore, get 
together now with a united front 
to make this great opportunity 
not just one of those ideals, such 
as have been offered in the 
past, but the bonafide business 
relief that its provisions furnish. 
The large majority of good 
dealers are too quiet. They 
should get out and fight for their 
cause to make it a success and 

ante" Gevety reap the profits. 


On ADN Story Conquest Criticizes Plan 
For Liquidate Damages 


E. 2, J. CONQU CONQUEST 
Bean & Cunmtan Inc., Chevrolet, Bangor, Me. 


By R. 8. CUNNINGHAM 

Rochester Automobile Dealers 
Assn., Inc. 
Rochester, N. Y. 
We, as an organization com-| 
posed of automobile dealers, wish | 
to go on record as protesting the | 
glaring headlines in your issue of | 
Sept. 29: | 
“Voters Turn Thumbs Down on} 

Code.” 

The automobile dealers in Mon- 
roe County, New York, are 99 per | 
cent in favor of the Motor Vehicle 





Bere | Retailing Trade Code, and feel 
territories for | 


that your 42 ballots received on 
this important subject give a| 
wrong impression and is not a| 
fair picture. Naturally the few 
opposed to the code were first 
to express themselves; while 


| 


| those in favor of it were slow in 


making returns, | 

This poll is far from expressing | 
the true sentiments of the dealers 
as a whole. 


Pittsburghers 
Restate Faith 
In Dealer Code 


By F. B. GREGG, Pres. 
Pittsburgh Automobile Dealers 
Assn. 

East Liberty, Pittsburgh, Pa. 

In view of the various letters, 
that you have published from 
dealers throughout the country, 
stating their views on the code, 
we thought that the following | 
might be of interest. 


At a regular meeting of the 
Pittsburgh Automobile Dealers 
Assn. today the members present 
voted unanimously in favor of 
the Motor Vehicle Retail Code. 





I have come to realize the im- 
portance of every dealer sub- 
scribing to your paper. It was 
only through the pages of your 
| paper that dealers first learned 
of the budget hearing in Wash- 
ington last summer and now in 
your issue of Sept. 22 I notice on 
the front page an article under 
the heading “Dealers Seek Right 
to Fine Code Violators”. 


You are to be commended for 
| giving the dealers that notice 
that they should have on all mat- 
ters regarding the code, informa- 
tion that is undoubtedly withheld 


from them by the NADA bulletins. 


I enclose, herewith, copy of a 


| letter to Deputy Administrator, 
| J. G. Roberts, in opposition to the 


National Control Committees re- 
quest for authority to fine dealers. 
The letter follows: 


“I noticed an item in the Auto- 
motive Daily News that the Na- 
tional Control Committee of the 
Motor Vehicle Retailing Trade 
has submitted for NRA approval 
another modification of the code, 
this time asking the right to fine 
or to collect liquidated damages. 


“It is about time that our pres- | 


ent government take cognizance 
of the fact that codes not only 
have been proposed but are being 


modified from time to time by! 


minority interests. 
“The National Control Commit- | 


ing Trade is a minority group | 





ages; First, because such powers 
are unconstitutional and directly 
opposed to our plan of govern- 
ment. 

“Second: That those serving on 
the National Control Committee 
and the various state code au- 
thorities are not competent 
courts to hear complaints and 
give judgment. 

“Third: It would give to code 
authorities another method under 
which to obtain money to pay 
themselves exorbitant salaries. 

“Therefore, I pray that the Ad- 
ministrator of the automobile 
code refuse this proposed modi- 
fication and that the government 
through an impartial and fair 
committee investigate the Auto- 
mobile Retailing Code, especially 
its connection with the National 
Automobile Dealers Assn. and in- 
vestigate the personal and fin- 
ancial standing of code authorities 
and code commissioners.” 


Approves ADN 
Code Editorial 


By RALPH WARREN 
Acme Motor Co. 
Hudson-Essex 
Huntington, W. Va. 


May I take this opportunity of 


| complimenting you on the very 


fine editorial carried in the Oct. 


| tee of the Motor Vehicle Retail- | | 6 issue of the Automotive Daily 


News, entitled, “Where ADN 


and not representative of the| Stands on the Code and Why” 


trade. 
“I object to any proposed modi- 
fication that will allow code 


authorities to institute fines or to, 


collect such as liquidated dam- 


This is indeed an excellent edi- 
torial. It states your position 
very clearly and should please 
everybody concerned. 

Let’s have more like it. 








New Dealers ship 
Wins Favor With 


Manhattanites 










By A. W. DONOHOE 

New York, Oct. 26.—-The Wat- 
son-McKenna Co., Ford dealer of 
Manhattan, was the first to take 
up the neighborhood sales-service 
idea in this area. On Mar. 1, this 
year, the station was opened as a 
“feeder” to the main branch lo- 
cated about three miles distant. 

Before the location at 220 W. 
230th St. was selected, an exten- 
sive survey of the business poten- 
tial of the neighborhood was 
made by the Watson-McKenna 
Co., assisted by representatives of 
the Ford-Edgewater, N. J., plant. 

A list of all low-priced car reg- 
istrations was obtained, showing 
the number of owners residing in 
the immediate neighborhood, who 
would find it convenient to pat- 
ronize this new station. The large 
number of various makes of cars, 
owned by residents of this neigh- 
borhood, together with the fact 
that the location is situated on a 
main artery of traffic, leading 
into the northern end of New 
York City, were the determining 
factors in choosing the site of the 
first city neighborhood station. 


The names acquired for the 
survey serve the purpose of a 
mailing list, since the station has 
been opened. Regularly, the 
neighborhood owners, of all cars 
in the Ford price field, receive 
postcards or circular letters ad- 
vising them of the prompt, polite 
and efficient service available at 
the Ford station. 

The feeder is equipped with six 
gas pumps, two lubrication pits 
and a repair shop capable of 
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N eighborhood Sales and Service in the big Town 


















Who said you can’t be neighborly in a big city? 





by Watson-McKenna in New York City in March. 


ears of all description, 
those represented by the competi- 
tor across the street, drive to the 
gas pumps for refueling and 
friendly contact is 
Other cars are having minor dif- 


ficulties adjusted while their own- | 
ers, for the want of a time-pass- | 


ing diversion, inspect the new 
Fords on display. 
At one dealership prospects | 


roll in and spend money for gas, 
oil, lubrication and repairs, the | 
profits of which contribute to the | 
maintenance of the display room. 
At the other, prospects roll past 
the door and the expense of the 
display room must be carried, 
without help, by the sale of cars. 

Such a picture, captured by the 
eye in one view, brings to mind 
two sailboats at sea: one be- 


PROMPT - POLITE AND 
EFFICIENT SERVICE 
Servicing Your Car In All Its Aspects 


THE BEST OF GAS 
THE BEST OF OIL 
THE BEST OF GREASE 


NO BOOTL EG BRANDS TOLERATED 


PHONE US FROM 
8 A. M. TO 10 P. M. 

TOW CAR OR MECHANIC ALWAYS 
AT YOUR SERVICE 


NO JOB TOO SMALL 


NO JOB TOO LARGE 


NEW & USED CARS 


YOUR NEIGHBORHOOD DEALER 


handling minor repairs. Jobs of 
major proportions are accepted 
here and delivered to the princi- 
pal establishment where the work 
is completed and the car is then 
returned to the feeder. 


The display room contains 


three new cars and three used | 


cars. A lot adjoining the build- 
ing is used for the display of 
more second-hand cars. Acces- 
sories such as heaters, horns, bat- 
teries, tires, etc., are prominently 
displayed. 

At this location one has the op- 
portunity to catch a glimpse of 
the old and new style of dealer- 
ship operating simultaneously. 
Diagonally across the street from 
the Ford feeder station is located 
a dealership of the conventional 
type, displaying new cars in com- 
petition to that of the Ford make. 

The advantages of the new 
method over the old are strik- 





ingly obvious at a single glance. 
The conventional dealer stands 
idly by waiting for a prospect to 
happen im, while at the feeder, 


calmed with empty sails and the 
other forging ahead with all can- 
vass stretched, taking full ad- 
vantage of every breath of wind 
to speed on toward its destina- 
tion. 


Parmelee Report 

New York, Oct. 26. — Parmelee 
Transportation Co. reports 
operations of it and its subsidiaries 
on a consolidated basis after 
terest, depreciation and all other 
charges, for the nine months ended 
Sept. 30, resulted in a net loss of 
$269,802,000 against the loss of 

794,951.88 for the same period of 
the previous year. 


Regulate Jun here 


Tallahassee, Fla., Oct. 26.—City 
council has adopted an ordinance 
to govern the dismantling and sal- 
vaging of automobiles. Hereafter 
dealers so engaged will pay a license 
fee of $25 per year, post $100 bond, 
and be required to maintain their 
places of business within unre- 
stricted business or residential areas 
of the city. 


; bos) 
including 


established. | 


that | 


in- | 


v . * 
Seeks Injunction 


ee Se ea ee ca be "th “‘ a pennies Arrow, Lincoln, Hupmobile, Au- 
tion for a temporary injunction, | SPponsoere ry he 8 Automotive z anne Pease 7 
fled by the Wadhares Oil Con Mil: | Booster Club of this city will hp| burn-Duesenberg and Heo 

aukec, seeking to restrain the de.| held Nov. 19 at 7:00 pm. in the’ Plans for staging a truck show 
ven ot ee ad a a or ; . aaa Hotel Hollenden, it was said here| at the Coliseum during the week 
p — = “s oa o BP v0 — ona | today. The affair will - stag, in-| of Feb. 4 to 9, immediately fol- 
markets fo e ore r 3s "e | . ' ‘ re , » : sus 
fixing order of Oct. 13 was taken | —— : = } —., - a id. The lowing the passenger car exhibi- 

‘ ° " = . speeches, club officials sald, ne ti were announced at the 
bes advisement by Circuit Judge| dinner will be foilowed by a floor | HOM ’ 

. C. Hoppmann here Oct. 22. show. | meeting. 


“MODERN AUTOMOBILE NEIGHBORHOOD 
SALES AND SERVICE STATIONS 


When you build your station be sure 


designed with Sales Appeal 


it’s 


@ Sooner or later many alert motor car dealers will in- 
crease their car sales by selling through a modern auto- 
mobile sales and service station which will be designed 
and built around the sale of oil, gas and other accessories. 
Others will increase their car sales by spotting modern 
feeder stations in the best possible localities. Hundreds 
of these new type stations are being built today! When 
will you take this sales building step? 

When you do—nothing is more important than the 
design, layout and construction of the station itself. For 
your new station must (1) attract the best prospects— 
bring them in for service of some kind every day — and 
(2) eventually sell them a new car. 

It isin this capacity that Austin Engineers have served 
many leading car dealers. Austin’s wide experience has 


SERVICE 


Engineers and Builders 
National Headquarters 
16112 Euclid Ave., Cleveland, O. 





The Austin Neighborhood Selling Plan can profit- 
ably be made a part of your promotion work for 
dealers. Why not let us discuss this subject with 
you? There’s no obligation. In the building of 
Neighborhood Service Stations, Austin is drawing 


Here is the first of the neighborhood stations opened 


Booster Party 


STATION 


THE AUSTIN COMPANY 


THE 
AUSTIN METHOD 
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Chicago Show 
Drawing Held: 


Plan Truck Show 






(Continued from Page 1) 






vice-president and general man- 
ager of the Automobile Manufac- 
turers Assn., formerly National 
Automobile Chamber of Com- 
merce and manager of the New 
York show, delivered a short talk 
in which he voiced optimism over 
the 1935 automobile show. 

The cars to be represented at 
the show will occupy the entire 
main floor of both the Coliseum 
and its south annex, the second 
floor of the annex to be devoted 
to accessories and parts displays. 
The various makes of automo- 
biles in the order of space draw- 
ings are: Chevrolet, Ford, Plym- 
outh, Dodge, Buick, Pontiac, 
Oldsmobile, Hudson - Terraplane, 
| Studebaker, Chrysler, Cadillac- 
LaSalle, Nash- Lafayette, Pack- 
ard, De Soto, Graham, Pierce- 






OZ—-UPMIBO 





» 
= 
= 






































































been applied to each individual problem with successful 
results. You are assured of having a station or stations 
that are distinctive, modern, with 24 hours sales appeal. 
Porcelain enamel walls and other distinctive features 
make it highly colorful and attention compelling. Your 
own trade mark designs and colors as well as those of 
your car manufacturer and oil and gas marketer may be 





a part of the design. 

Austin’s new method of construction provides many 
service station innovations. You will have a station that 
is custom-built yet standardized for economy — costs 
range from $1,000 to $100,000. 

Austin coast to coast organization is prepared to 
cooperate with you wherever your stations may be 
located. Phone, write or wire — 


Offices in Principal Cities 
Detroit, Michigan 
2842 West Grand Blvd, 








upon its 50 years’ experience in the design and con- 
struction of complete plants for industry. Austin 
Engineers will gladly discuss any plant moderni- 
zation plans you may contemplate. Consultation 
involves no obligation. 
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American Trucking Assn’s 


Close First 


Annual Meet 


(Continued from Page 1) 


Federal tax of 1 
on gasoline. 
Support was also voted to the 
National Safety Council campaign 
in fostering safety highway oper- 
ation together with adequate in- 


cent a gallon 


surance legislation. This and 
other actions were in line with 
sentiment to protect legitimate, 


well-established truckers as 
against those referred to as “fly- 
by-nighters.” 

Leland James of Portland, Ore., 
provided fireworks at the conven- 
tion when he attempted to get 
through, in behalf of the common 
carriers group, a resolution op- 
posing the truckers code and 
favoring’ government regulation. 
After much heated discussion, it 
was declared out of order and 
withdrawn. He finally succeeded 
in getting through another resolu- 
tion revising the method of fig- 
uring rates, which read: 

“Be it resolved by the Ameri- 
can Trucking Assns., Inc., that 
it is the policy of this association 
to do everything within its power | 
to have its code of fair competi- 


Assn. of Motor Bus Operators; 


Sidney Williams of the National | 


Safety Council; Edward Bra- 
shears, general counsel 
ATA; Charles P. Clark, deputy 
administrator of the transporta- 
tion section, NRA; Dr. Albert W. 
Whitney, associate general man- 
azser, National Bureau of Casual- 
ty and Surety Underwriters, and 
Dr. Isador Lubin, U. S. commis- 


sioner of labor statistics. 
Officials Elected 


In addition to President Rodg- | 


ers, 12 vice-presidents were 
elected. They are: John V. Blood, 
Wichita, Kan.; Perry F. Arnold, 
Providence, R. I.; Chester G. 
Moore, Chicago; S. J. Drummond, 
Birmingham, Ala.; J. W. Win- 


of the| 


F. G. Dorsey, Houston, Tex.; 
W. Crowson, Portland, Ore.; 
E. Bayson, Philadelphia, and E. 
A. Ward, Fargo, N. D.; R. K. 
Carter, Richmond, Va. was 
chosen secretary, and W. W. Bel- 
son, Milwaukee, Wis., treasurer. 


The following were chosen as | 


a regional basis as 


permanent | 


2| Can’t Sell Plant 


If EPIC Wins 
Says Waukesha 


Waukesha, Wis., Oct. 26. 


members of the industry’s na-| Horning, president of the Wau- 


tional code authority, all for 
agan, Boston; Fred O. 
New York City; Ted V. Rodgers, 
Scranton, Pa.; J. H. Alphin, El- 
dorado, Ark.; W. L. Stodghill, 
Louisville, Ky.; H. D. Horton, 
Charlotte, N. C.; F. C. Schmidt, 
Toledo, O.; F. R. Petty, Eldorado, 
Kan.; J. E. Murphy, St. Paul 
Park, Minn.; C. S. Reynolds, 
Tacoma, Wash.; Frank Schuffle- 
barger, Alberquerque, N. M., and 
R. B. Thompson, San Francisco. 


Thompson was named as vice- | 
president of the code authority; | 


R. K. Carter as treasurer; Ed- 
ward Loomis as secretary and 


a | 
period of one year: Frank Flan- | 
Nelson, | 


kesha Motor Co., 


stockholders’ meeting Oct. 16, an- | 
| T. Greenlee, Imperial Brass Mfg. 


nounced that his firm had made 
arrangements to sell its wholly 
owned subsidiary, the Fageol Mo- 
tor Truck Co., to California in- 
terests. Horning, added however, 
that the sale depended upon the 
California elections and that it 
probably would not go through if 
Upton Sinclair, running on the 


EPIC—-“End Poverty in Cali- 
fornia”—platform, is elected gov- 
ernor. 

The recently inaugurated re- 


frigerator division of Waukesha 
Motor will be sold to a prominent 


Harry | 


at the annual | 


Color Expert Speaks 


At Chicago SAE Meet 
Chicago, Oct. 26.—With H. T. 
Strong, nationally known color 
expert as the featured speaker, 
128 members and their guests 
turned out Tuesday for the an- 
nual “Ladies Night” of the Chi- 
cago section, Society of Automo- 
tive Engineers, at the Medinah 
Club. A brief business session 
resulted in the election of James 


Co., as delegate to the national 
nominating committee; H. A. 
Hansen, Bendix-Stromberg Car- 
buretor Co., and Otto R. Schoen- 
rock, O. R. S. Engineering Co., as 
alternates, and J. S. Erskine, In- 
ternational Harvester Co., as rep- 
resentative from Chicago on the 
national sections committee. 


Seek New Members 


Chicago, Oct. 26. — The Illinois 
Standard Parts Assn., whose pres- 
ent enrollment includes 55 manu- 


facturers and 31 jobbers, of a total 
of 86, is putting on a membership 





tion amended so as to include the 
rate agreement provisions as in 
the code originally submitted.” 


Assail Railroads 

The charge that the railroads 
are attempting to secure control 
of the trucking industry was 
hurled in the convention by Jud- | 
son C. Welliver of Philadelphia. | 
The speaker declared that the 
procedure to be used calls for 
formation of a huge syndicate in| 
which stock would be exchanged 
for stock of the trucking com-| 
panies. Weiliver, a former mem- | 
ber of the White House secre- 
tarial staffs, pointed out that no 
other form of transportation has 
had to fight so hard for its exist- | 
ence as the trucking industry. 

“The railroads in this country 
will continue to attack highway | 
transportation, but they will not | 
succeed in their efforts,” he de-| 
clared, “because it is impossible | 
to imagine that society will per- | 
mit any situation which will | 
lessen the value of this form of 
movement. The highways have 
a flexibility that the railroads can 
never have.” 

In his appeal at the opening 
session, Joseph B. Eastman, Fed- | 
eral co-ordinator of transporta- 
tion and the principal speaker at 
the convention, urged the truck- 
ers to support Federal regulation 
of their industry under the inter- 
state commerce commission. 


Oppose Eastman 

Opposition to Eastman’s point 
of view developed, reaching its 
climax in adoption of the Fitz- | 
patrick resolution declaring for 
co-operation with governmental 
authorities while at the same 
time regaining self - regulation | 
within the industry itself. 

Declaring that the code “is| 
much better than no regulation | 
at all,” the co-ordinator of trans- | 
portation added: 

“T hope you will keep on with | 
it until something else takes its | 
place. I also heartily approve | 
the idea of a strong central or- | 
ganization for the trucking in- | 
dustry just as I approve such an | 
organization in the railroad in- | 
dustry. It is the only way to| 
deal effectively with the matters | 
which are of common concern to | 
you all, but I do not believe that | 
the code or a central organiza- | 
tion, or both, will fill the bill. | 
Yours is a public and not a priv- | 
ate business, and must be dealt 
with accordingly.” 

Other prominent speakers in- 
cluded Ted V. Rodgers, president 
of the ATA and re-elected to that 
office at the final session; Arthur 
M. Hill, president of the National 





. 


Warren, Pa., Oct. 26.—L. J. Betts, 
70, president of the Betts Foundry 
and Machinery Co., died Oct. 20 at | 
his home here, following a_ brief | 
illness. He was a native of Water- | 
town, N. Y., and had been engaged | 
in the foundry and machine shop | 
business here since 1901. | 


| 
L. J. Betts | 








asst. treasurer; John V. Lawrence 
as asst. secretary, and Edward 
Brashears as general counsel. 


chester, Newark, N. J.; B. F. 
Morris, San Francisco, Calif.; L. | 
A. Raulerson, Jacksonville, Fla.; | 


















































drive here by mail. The association 
will hold its Hallowe’en party to- 
morrow night at the Bal Tabarin. 


unnamed corporation. Details of 
the sale will be announced later. 




















It has happened too often to leave any room for doubt—a car with a 
solid reputation for dependability, fairly priced in comparison with 
competition, invariably brings success to everyone concerned in its 


manufacture and sale. 


No one realizes that fact more than the present Pontiac manage- 
ment. Dependability has become the touchstone to test every opera- 
tion we perform. Modern styling, lively performance, the utmost 
economy—these things have their place in the Pontiac program, of 


course. But first, last, and always, we insist on a dependable car. 


Such single-minded concentration on one objective has naturally 


brought results. We have now succeeded, as the present Pontiac 8 





attests, in adding to the invaluable selling appeal of low first-cost, that 


priceless asset of unvarying dependability. . . . The inevitable result 





has not been slow to follow. Sales figures mirror the quickening of 
And the Pontiac 









public interest in all that Pontiac is and does. 
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Name E. H. Reed | ¥,5 cbt" Otite Storage Bat-| Woman Sues Clerk API Director Assails 


Head Meter Gauge & Equipment Corp., In Sales Tax Protest 


Buying 


For 17 Plants Brown Lamp Co., Inc., Cincinnati; | Oct. 15 to compel Samuel Furste, 
Owen-Dyneto Corp., Syracuse;| Kenton county clerk, to issue on | 


= Columbus Auto Parts Co., Co-| automobile license without col- | Washingto y 
——. Oct. . 26, H. Reed, |lumbus; Southwest Battery Corp.,| lecting the three per cent state | of nigherasy eae ~ a aan 
o—— purchasing agent for the |Oklahoma City; USL Battery| sales tax on a motor car pur- | is unsound even when the money 
ectric Auto-Lite Co., has been | Ltd., Toronto; USL Battery Corp-| chased in Ohio. |is used for as worthy a purpose 
promoted to director of purchases | oration of California, Oakland, The mandamus proceedings | as relief, in the opinion of Baird 


for that and all affiliated com- | Calif.; Concealed Door Check Co.,| were brought as a test case by|H. Markham, director 


panies, according to Royce G.| Indianapolis; American Leather| Mrs. R. H. Lewis. Americ: >e stries 

Martin, Auto-Lite president. | Products Co., Indianapolis, and Mrs. Lewis said that when she | pesca al a ee 

‘The promotion, effective at once,| American Enameled Magnetic | offered $7.70 for license tags, the | Us f ad funds 

gives Reed supervision over the | Wire Co., Port Huron, Mich. clerk refused to sell them, un- aaa oaae ae oo | 

purchasing for 17 plants scattered —_—— less she paid $19.31 additional b en ee ae ee ee 

over the United States and Can- I N P as the sales tax. a ee ee ee 
n New Post Furste said his office is follow-|™°" Previously employed on the 


ada. Contracts for supplies for 

all 17 units are to be made Minneapolis, Minn., Oct. 26. — ing instructions from the State i 

through Reed’s office here. Kenneth Kingsley, long associated Tax Commission in demanding statement issued here 
Reed has been purchasing agent with automotive supply companies; the sales tax on automobiles 


“Ti in Minneapolis and the northwest, i 
for the Auto-Lite Co. for 20 has been appeinted sales manager SRICRSEOS GHENE Che StS. 








years. Prior to that he was iden-| for the Arrow Head Steel Prod-} ot 

. : - 7 that they need when the states, 
tified with the old Kinsey Mfg.| ucts Co. which has its factory in Roy G. Lockwood through ‘ahvestiae highway funds 
Co., here. the Northwest Terminal district Stamford, Conn., Oct. 26—Roy G.|lose part of their Federal 


In his new post he will direct | here. Paul Jumper, who for years| Lockwood, Buick dealer here for iati 
-Li operated his own compan hich an 25 years z aperepesetnene, be Somanes. Sa- 
purchasing for the Auto-Lite and pany which| more than 26 years and regarded| ger the provisions of the Hay- 
; ; den-Cartwright Road Act, states 
a, tee meee — ao to Kingsley, officials of the plant| died in Stamford Hospital recently | USing highway funds for other 
ce - P. ~ 0, | announced Monday. after an illness of several weeks.| purposes lose as much as 33 per 


distributed various automobile ac-| as one of the pioneers of the auto- 


its Fostoria foundr division; : ; 
y con, cessories, has been named assistant| motive retail field in this section, 








--- Watch this name grow 
in power and importance 


franchise is attracting, in ever-increasing numbers, able, far-sighted business men 
who recognize the fundamental soundness of the Pontiac program. . . . Nor is 
this all that Pontiac holds out to men of merit searching for a sound business 
opportunity. Pontiac has plans for the immediate future that should considerably 
accelerate the sure progress of Pontiac dealers. Yes, Pontiac is bound to grow in 
power and importance. Nothing can prevent a natural law from running its course. 


PONTIAC MOTOR COMPANY, PONTIAC, MICH. [A DIVISION OF GENERAL MOTORS} 


Tr YOU are interested in acquiring the Pontiac for 
franchise, please communicate with A. W. L. 
Gilpin, Vice-President and General Sales Manager, 


Pontiac Motor Company. Your communi- 


cation will be regarded as strictly confidential. 





highways, Markham asserted in a 


Thousands of other men, 
have been unemployed for a long 
period, will be deprived of work 











Toledo and LaCrosse, Wis.; Burt Covington, Ky., Oct. 26.—A suit © . 
Foundry Co., Toledo; Corcoran-| was filed in Circuit Court here Diversion of Road Funds 


cent of their Federal aid grants. 

Markham attributes the unrea- 
sonably high level of gasoline tax 
rates largely to the illegitimate 
use of highway funds for non- 


| highway purposes, and considers 


that one reason for the present 
disproportionate burden of taxa- 
tion borne by motorists. 


«this was 


Automatiue Baily News 
FOURTH WEEK IN OCT. 
1925-1933 





1925 

Manufacturers of cars and trucks 
guarantee lowered delivery prices 
on their product if Federal excise 
taxes are cut. . . . Ford reaches 
highest daily production total in 
its history, with 8,165 units. ° 
Oakland orders $3,000,000 worth of 
machinery and equipment for the 
forthcoming new car, the Pontiac. 


1926 
Chicago opens its first elevated 
traffic street, Wacker Drive. 


Hiram G. are is promoted from 
vice-president to president and gen- 
eral manager of Wire Wheel Corp. 

F. BR. Fagoel resigns as presi- 
de ont of the American Car & Foundry 
Co. . Firestone winds up its big- 


| gest 12-month period in 26 years 
| with sales of $130,000,000. 


1927 
Gordon Lefebvre succeeds A. J 


| Brandt as vice-president in charge 


of operations at Oakland. H. A. 


| Brown succeeds Gordon Lefebvre as 


vice-president and general manager 


| of General Motors of Canada. 
| Hupmobile brings out a line of 


six-cylinder models. . . . John E. 
Kepperly, formerly _ vice-president 
and general counsel of Willys- 
Overland, dies. 
1928 
General Motors buys the Guide 
Motor Lamp Co., of Cleveland. .. . 
W. L. Velie, president of the Velie 
Motors Corp., of Moline, IIl., dies, 
aged 62. . . . Marmon announces 
an oscillating modulator to dampen 
vibration. 
1929 
I. J. Reuter, president and gen- 
eral manager of Oldsmobile, is se- 
lected to head the reorganization of 
General Motors’ plants in Germany. 
; Nine months production of 
cars and trucks tops total produc- 
tion of 1928, with 4,871,324 units 
as against 3,672,817 for the cor- 
responding period in 1928. .. . 
De Soto produces 100,000 in 14 
months of operation. 
1930 
R. H. Collins, formerly president 
of Cadillac and Peerless and at one 
time general manager of Buick, be- 
comes a Reo distributor in Chicago. 
7 . Joseph H. Whittaker retires 
as first vice-president and assistant 
general manager of Hudson. 
H. M. Stephens, formerly general 
sales manager of Cadillac, becomes 
western sales manager of Oakland. 
1931 
NACC sales managers’ group 
agrees to uniform standard war- 
ranty and owner service policy... . 
W. M. Purves is named assistant 
general sales manager of Dodge. 
. .. Atwater Kent enters the auto- 
mobile radio field. . . . A. R. Sandt 
picked as director of market de- 
velopment of the National Standard 
Parts Assn. 
1932 


Roy H. Faulkner is chosen presi- 
dent of the Pierce-Arrow Sales 
Corp. . . . Duco Color Advisory 
Board offers plan to reduce the 
current range of 11,500 Duco colors 
to 290 calibrated variations. 

Ray Sackett is selected as advertis- 
ing manager of Continental Motors. 
Ford starts in Buffalo its 
first group of retail sales and serv- 
ice stations. 
1933 


Following the appointments of 
new chief executives of Chevrolet, 
Pontiac, Buick, Oldsmobile and AC 
Spark Plug, William E. Holler is 
named as general sales manager of 
Chevrolet, W. F. Hufstader of 


| Buick, D. W. Ralston of Oldsmobile, 
| A. W. L. Gilpin of Pontiae and F. 
|S. Kimmerling is made _ president 
| of AC. ...W. J. Davidson, General 
| Motors engineer, receives the decor- 


ation of Chevalier of the Legion of 


| Honor in ‘recognition of assistance 
| given French engineers. ... Three 


hundred distributors take part in 
Hupmobile’s birthday driveaway and 
attend the company’s 25th anniver- 
sary dinner. 
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World’s Fair Called Success by Automotive Heads 


Big Three Share Sales 
And Attendance Records 


By MEL 

Chicago, Oct. 26.—Jubilant over | 
the results which the Century of 
Progress World’s Fair has 
brought to them in every direc- 
tion, chiefs and their staffs at the 
various automotive exhibits are 
now preparing for the windup of 
the exposition next Wednesday 
night. 

There is general agreement on 
two points, one that the automo- 
tive industry has dominated the 
Fair, as predicted in advance, the | 
other that the exposition has 
“paid out.” In the latter connec- 
tion, for instance, one large ex- 
hibitor has figured that it has 
cost only four cents per visitor 
and that this is economy, indeed, 
as a means of bringing its prod- | 
ucts and message before the na- 
tion. 

Special satisfaction is expressed 
over both the proportion of total 
attendance attracted to the auto- 
mobile displays and the tenor and 
interest of the crowds. The latter 
fact is universally agreed to be a 
good omen for sales in 1935. 


Ford Newcomer 

Being a newcomer at the Fair 
this year and going into it on/| 
the largest scale of any exhibitor, 
the Ford Motor Co. has attracted 
immense crowds to its mammoth 
lay-out including its buildings, its | 
“roads of the world” opposite, and 
its symphony concerts in the same 
park. Concerts may be far re-| 
moved from the automobile busi- 
ness, but the venture has proved 
the finest sort of showmanship. 


“We might talk of our gigantic, 
stupendous buildings and exhibits, 
but we prefer to cite our attend- 
ance records, amounting to 70 per 
cent of the total number of vis- 
itors to the Fair, and the intense 
interest on the part of those who 
viewed what we offered,” was the 
way Fred Black, in charge of the 
Ford exhibit, stated his reaction. 
“Our participation has been high- 
ly satisfactory to us.” 


GM Satisfied 

A similar note of enthusiasm 
was sounded by Gardner Cobb, 
chief of the General Motors ex- 
hibit, who reported that more 
than 18,000,000 people had visited 
the displays this year and last; 
that sales this year were better 
than 100 per cent better in unit 
totals than in 1933, and that new 
all-time record was established at 
the current fair when more than 
1,100,000 persons visited the GM 
research exhibit, the first time in 
history that such a large number 
had ever seen the unfolding of 
research operations. He _ also 
made known that 1,500,000 had 
passed through the Frigidaire 
building, a new feature this year. 


From R. H. Dragsdorf, in 
charge of Chrysler Motors exhibit, 
came the cheering report that 
sales of the Chrysler units this 
year at the fair registered a 70 
per cent gain over 1933. Prospects 
to date have totaled 5,070. Up to 
Oct. 21, Barney Oldfield’s drivers 
had given 231,636 rides to 551,474 
persons, while Oldfield and his 
“hell drivers” in their six shows 
daily had performed before an 
average of 30,000 each day. 

Different Shows 

Without any agreement on their 
part, these three exhibitors—Ford, 
General Motors and Chrysler— 
have kept from stepping on each 
other’s toes in the character of 
their presentations. Ford has 
rather specialized, with the co- 
operation of suppliers, in the 
phase of source of materials and 
the making of units; General Mo- 
tors on research and, through 
Chevrolet and Fisher Body, on 
assembly of the automobile; 
Chrysler, with Oldfield and his 
“hell drivers”, and also with the 
co-operation of suppliers, on the 
testing of the finished product. 


Nor have novelties been con- 








| ness. 


ADAMS 

fined to these 
the Nash glass tower 
which the new models pass 
review on a revolving chain; 


in 
the 


thrilling Hupp safe driving test; | 
the | 


the Studebaker giant car; 
“Wings of a Century” pageant in 
which a number of car manufact- 
urers participated, the Standard 
Oil “Live Power” 
with its prehistoric mammals, 
Firestone with its tire manufact- 
uring, and so on, 


Although the motor car manu- 
facturers have concentrated their 
activities at the south end of the 
grounds, the tire and accessory 
groups are scattered sufficiently 


|to make yisitors automobile con- 


scious wherever they may vent- 
ure. Aiding in this impression, is 
the fleet of GM-built buses op- 
erated by the World’s Fair Grey- 
hound Lines to furnish transpor- 
tation to all points of the exposi- 
tion. Nor should the contribution 
of International Harvester with 
its trucks and _ robot-operated 


| tractors be overlooked. 


And finally, in no sense, per- 
haps, has the participation of 
'the automobile industry been 


more impressive than in the abil- 
ity to demonstrate resourceful- 
Whereas it appeared in 


1933 that the peak had been 


within | 


show; Sinclair | 
| 


©-— 


| proved otherwise. Without 
| Single exception the 
exhibitors have progressed many 
steps forward, so that those who 
showed at the 1933 Fair have been 
able to compete with the new- 
comers of this year in public 
appeal. 


three, as witness | 


‘Zummach Joins Hexcel; 


Milwaukee, Wis., Oct. 26.—-John 
G. Zummach, mechanical engi- 
neer, joins the staff of the Hexcel 
Radiator Co. 
and in complete charge of the 
commercial and air conditioning 
| branch of the business. Zum- 
mach comes back to the same 
plant after a lapse of 13 years. 
He is again associated with Fred 
M. Opitz, who headed the or- 
iginal Perfex Radiator Co., and 
now is president and general 
manager of the Hexcel Radiator 
Co. 

This company is moving from | 
Milwaukee to Racine, Wis., in an 
entirely reconditioned building. 
Work is progressing rapidly and 
the plant and office will be in 


close of this year. 


To Hi-Jack Hi-Jackers 


Washington, Oct. 26.—The truck- 


jacker will be laid before the Con- 
ference on Crime when it convenes 
in Washington, Dec. 10-13, at the 
call of Attorney General Homer S.| 
Cummings. The presentation will | 
be made by the American Trucking | 





Plant Moving to Racine 


as chief engineer | 


A-1 shape in the near future so} 
that operations can begin at the) 


ing industry’s problem with the hi-| 





winout, 9 WELL Call Conference 


On Motor Vehicle Safety 


New York, Oct. 26.—-In an effort 
to reduce the terrific loss of life 
and the huge accident toll on the 
highways, the American Stand- 


ards Assn. will call conferences | 


of interested groups looking to- 


ward a national “performance 
safety” standard for motor ve- 
hicle safety. 


The National Bureau of Casual- 
ty 
‘asked the Association “to initiate 
a project looking toward 
creation of such standards,” em- 
bracing all mechanical equipment 
| which has a bearing on the safe 
operation .of cars, buses, and 


trucks, it was announced yester- 
day. 
Motor vehicle manufacturers, 


| automotive engineers, brake lin- 
ing and parts manufacturers, mo- 
| torists’ associations, bus and 
truck operators, insurance inter- 
| ests, and state motor vehicle ad- 


| 


sent their points of view. If the 
| project appears to be feasible, a 
committee of representatives of 


a committee to write a code of 
requirements for brakes, 
lights, steering gear, tires, etc., 


ican Standards Assn. 


and Surety Underwriters has | 


the | 


faulty condition of the automo- 
bile, rather than by the fault of 
the driver himself. 


Graveson, Campbell 
Named by Chevrolet 


Detroit, Oct. 26.—Chevrolet Mo- 
tor Co. today announced the ap- 
pointment of W. J. Graveson and 
R. M. Campbell as managers of 
the Detroit and Cleveland zones, 
respectively. Graveson, who suc- 
| ceeds H. K. Bragle, recently pro- 
moted to the managership of the 
New England region, was previ- 
ously zone manager at Cleveland. 
Campbell becomes Cleveland zone 
manager by promotion from the 
position of assistant zone man- 





head- | 


ager at Chicago. Both appointees 
have been long in the service of 
the Chevrolet Co. 


ministrators will be asked to pre- | Retail Gasoline Prices 


Have October Decline 
Washington, Oct. 26. Retail 


these groups will be appointed as | gasoline prices in 50 representa- 


tive cities declined to an average 
of 13.62 cents per gallon on Oct. 
1 as compared with 14.05 cents 


| under the procedure of the Amer- | on Sept. 1 and 14.44 cents on Oct. 


1, 1933, according to the Amer- 
ican Petroleum Institute. Gaso- 


| The Insurance Group, in mak-| line taxes were maintained at the 


ing their request, pointed out that 


| their statistics show that between| cents per gallon, 


10 and 15 per cent of motor ve-| 








same rate as in September, 5.19 
representing a 
sales tax of slightly more than 38 









































reached in the matter of ingenu-| Assn. which has been engaged in ; 
ity, this year’s _ exposition hes! a survey of the hi-jacking situation. | hicle accidents are caused by| per cent. 
These cumulative figures, showing the number of new automobiles registered In each state during the preceding month are published In Automotive Daily News 
Immediately upon release twice weekly. Figures supplied by R. L. Polk & Co. with exception of New Jersey, supplied by New Jersey Motor List Co, and 
Metropolitan New York area which are compiled by Sherlock & Arnold. 
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Months S = > 
aio 0 
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Details of MEWA Buying Corporation Revealed 


Advantages to 
Members Seen 


In New Pro ject 


Chicago, Oct. 26.--Guesswork 
over the reported co-operative 


buying corporation organized by 
members of the Motor and Equip- 
ment Wholesalers’ Assn. 
largely removed today with an- 
nouncement from 


project, its size and purposes. 


The MEWA sstatement places 


$100,000 as the minimum capital | 


of the corporation, and adds that 


it will be a “not for profit” organ- | 


ization. The charter, it is stated, 


has been applied for under the | 


laws of Illinois. 


Five points are listed in the an- 
nouncement covering the nature 
of the corporation, as follows: 

“The plan provides for the for- 
mation of a corporation not for 
profit, membership in which will 


be limited to the membership of | 


the Motor and Equipment Whole- 
salers Assn., as a result of which 


the association will bear a con- | 


was | 


association | 
headquarters giving details of the 


o- 


Ford Commercial Aces 


See 


Fair 








Shown here are winners of the summer Ford V-8 truck and commercial car sales contest, with execu- 
The winners were also taken to 
the factory. 


tives, photographed in the Ford Gardens at A Century of Progress. 
Detroit to watch World Series games and visit 


tinuing relationship with the 
corporation in such manner as 
to enable it to continue its serv- 
ice to members with increased 
effectiveness. 
$100,000 Capital 
“The corporation, under the} 


present financial plan, will have 
a capital of not less than $100,000. 
Under the ‘not for profit’ form of 
organization, this amount can be 
readily increased as determined ! 


TRATIONS 43° STATES SEPTEMBER, 1934-33 


by its members to take care of 
growing needs. 


broad 


“The 


corporation 
corporate 


will 


powers 


have 
which 


will provide flexibility of proced- | 


ure 


with 


respect to the 


tomotive field. 
be enabled to function to best ad- 


large 
variety of merchandise in the au- 
It will therefore 


vantage of members and suppliers. 


“The 





quality. 


It 


The complete cumulative figures will appear each week, until all 48 states or completed United States totals for the months have been printed. 


With the addition of 





STATES 


35 States for "341 
September eo | 
Iowa 34] 
331 

Kentucky 34] 
331 

Maine 34] 
‘331 

Massachusetts 34] 
‘331 

Michigan 34] 
33.1 

New Mexico 34] 
331 

Rhode Island 34] 
‘334 

Texas 341 
"331 

43 States for 341 
September ‘331 


United States Complete 


by Months 
January 34 | 
331 
February 34) 
331 
March 341 
33] 
April 341 
331 
May 341 
334 
June 341 
331 
July 341 
331 
August 341 
331 
Eight months 341 
Totals 331 
8 months plus 43 34] 
states for September 331 


*42 States and District of Columbia. 


Alabama, 


NASH GROUP 


LaFayette 
© 


-_ 
o 


10 


46 


18 


44 


973 


Colorado, Mississippi, 


es Nash 
casa wees 


a 
ie) 


10 
66 


26 








NASH GROUP 


LaFayette 


31 


167 

250 

978 
1361 
1409, 
1342 
5538 


6511 


{ 









Oklahoma, 


10591! 16129] 3411) 


7670 


11466! 17977] 3972 


8235 


Tenn essee, 





NON-AFFILIATED MANUFACTURERS 






and Wyoming totals, the September compilation will be complete 






plan embraces facilities | 
for the adequate safeguarding of | 
is believed that 
rangements in this regard repre- | 


ar- 


|}sent an advanced step in ‘con- 
trolled group buying’ which will 
give a distinctive character to the 
corporation’s operations. 

“The corporation will be a true 
co-operative, affording maximum 
returns to its members and pro 
| viding both buying and mer- 
chandising facilities best calcu- 
lated to meet rapidly changing 
conditions in distribution.” 


Other Aims to Come 


While the foregoing constitute 
the five fundamental features of 
the plan, the statement makes 
known that “further developments 
on esssential points” are in pro- 
cess, “a decision regarding which 
is expected to be made at an early 
meeting of the special committee 
of officers of the association.” 


The statement makes known 
that development of the plan had 
its inception in June when the 
MEWA directors authorized a 
committee of officers “to make a 
study of ways and means of en- 
abling its members to ‘buy right’: 
that is, to be competitive in buy- 
ing in order that they may oper- 
ate most profitably under present 
competitive conditions.” The au- 
thorization was given “in response 
to what is now known as a wide- 
spread demand on the part of its 
membership.” 

When the “buymanship plan”, 
as it is called, was reported at 
a special meeting Sept. 12, the 
board “approved the plan and re- 
| committed it to the committee for 
refinement of certain important 


phases, with instructions to pro- 
ceed with taking proper steps to- 
ward putting the plan in effect. 














imate 
On the Air | 















SUNDAY, OCTOBER 28 


15:30 P.M.-UNITED AMERICAN BOSCH 
(NBC, Blue), American Bosch Radio Explor 
ers; Hans Christian Adamson, author; Capt 

} James P. Barker, veteran skipper, narrator. 

| 6:15 P.M. -SPARKS - WITHINGTON (NBC, 
Blue), Sparton Triolians, Jolly Coburn’s or 
| ehestra and soloists 
8:00 P.M..GENERAL MOTORS (NBC, Blue) 
3 | General Motors Symphony Concert, Walter 
Damrosch, conductor; Geraldine Farrar, 80 
prane FORD (Columbia), Sunday Evenina 
Ilour 
9:30 P.M. GULF (Columbia), Will Rogers and 
orchestra 

110:30 P.M. PONTIAC (NBC, Red), June 
Froman; the Moder Choir; Frank Black 
dance orchestra 


MONDAY, OCTOBER 29 


6:45 P.M. SUN OL (NBC, Blue), Lawell 
Thoma 
7:45 P.M. PHILCO (Columbia), Boake Carte 
8:00 P.M. STUDEBAKER (NBC, Red), Studs 
baker Champions, Richard Himber’s oreche 
| tra; Joey Nash, tenor 
8:30 P.M. FIRESTONE (NBC, Red), Willa 
Daly’ vinphonie — strin orchestra; Gladys 
Swarthout; Margaret Speaks; Fred Hut 
smith; Frank Chapman ATWATER KENT 
| (Columbia) Atwater Kent Hour 
19:00 P.M. SINCLAIR: (NBC, Blue), Minstrel 
| how 
TUESDAY, OCTOBER 30 
6:45 P.M. SUN OL) (NBC, Blue), Lowel 
|} Thomas 
17:45 P.M. PHILGO (Columbia), Boake Carte 
8:30 P.M. PACKARD (NBC, Blue), Wilfred 
Pelletier’s orchestra and John B. Kennedy 
Lawrence Tibbett, soloist 
19:30 P.M. @HEVROLET (Columbia), Isha 
Jones and guest star 
WEDNESDAY, OCTOBER 31 
6:45 P.M. SUN OIL (NBC, Blue), Lowel 
Thomas 
7:45 P.M. VHILCO (Columbia), Boake Carts 
10 30 P.M. <ONTINENTAL OIL (NBC, Blue 
Harry Richman, Jack Denny's orchestra and 
John LB. Kennedy 
THURSDAY, NOVEMBER 1 
6:45 P.M. SUN OIL, (NE Blue), Lowel 
Thoma 
7:45 P.M. PIILCO (Columbia), Boake Carter 
9:30 P.M. FORD (Columbia), Fred Waring’s 
dance orchestra 
FRIDAY, NOVEMBER 2 
6:45 P.M. SUN OL (NBC, Blue), Lowel 
Thomas 
| 7:45 P.M.~ PHILO (Columbia), Boake Carte: 
8:00 P.M. CITIES SERVICE (NBC, Red 
Grantland Rice; Jessica Dragonette and quar 
tet; Rosario Bourdon’s orchestra 
SATURDAY, NOVEMBER 3 
6:30 P.M.- SHELL OL (Columbia). Red 
Gran 
9:00 P.M.- RCA (NBC, Blue), Frank Blac} 
and orchestra; John B. Kennedy. 
9:30 P.M.. STUDEBAKER (Columbia), Rieh 
ard Himber'’s orchestra. 
10:00 P.M.—-CARBORUNDUM (Columbia), 
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Two New Speed Wagon Models Added to Reo Line 





> 


crankshafts with shimless, inter- | A Cisn cual Speed Wagon 


changeable close limit type bab- 
bitt lined main bearings; shim- 


Beauty, Comfort 
Both Featured less, centrifually cast connecting 
arings; li d 
In New Trucks ak canons tah " salen 


a pin bearings, with pins 61/64 : S ee ee 
(Continued from Page 1) inches in diameter, floating in de ae oe ee 
rods and piston bosses; full force 
feed lubrication. Insulation 
against transmitting road vibra- 


ers are in a position to compete 
for approximately 99 per cent of 





the entire domestic commercial 

vehicle market, officials declared. 
Reo-Built Motors 

The Flying Cloud engine of the 


tion through the power plant to 
the frame and against fluctuations 
in engine torque is provided by 


one-half tonner and the Heavy flexible, air cushioned live rubber 


Duty Gold Crown engine of the| ¢™gine mounts. 

1% ton Speed Wagon are both The transmission of the one- 

Reo built. Both have the same] half ton commercial unit is of the | 
Vy 5 i ; lical ar silent type, with syn- 

bore and stroke, 3% x 5 inches, | helical ge yp y Above is the new Reo Speed 


Wagon with rack body. Appear- 
ance has been given careful | 
consideration in the hood, cab | 
and fender treatment. At the | 
| right is the heavy duty Gold 
| Crown Flying Cloud engine | 
used in the new line. 








giving a displacement of 230 cu.| chronizing mechanism for inter- 
in. The engine of the lighter job! mediate and top speeds. 


New Speed Wagon Chassis 


The 1% | 


steering knuckles and arms, and 
many other vital parts subjected 
to severe shocks and stresses in 
service, are made of nickel or 
nickel molybdenum alloy steels, 
carefully heat treated to develop 
the physical properties required of 
the individual parts to resist im- 
pact, pressure and wear. 

The re-designed 1%-ton rear 
axle has been made _ stronger, 
more rigid and yet lighter. The 
frame has been made heavier and 
stronger, as have, also, the 
Here is the new Speed Wagon chassis showing the sturdy side mem- | springs. 

bers of the frame and arrangement of engine and centrols. For safety, ease of operation 
and dependability both of these 
3,200 R. P.| ton Speed Wagon gearset is Reo-| new Reo’s are fitted with cam- 


Helical | and-lever steering gears and with 
self - replenishing,| inch drum on the smaller unit 


and on an eight-inch on the 














is rated at 80 H. P. at 
M., that of the 1% ton, 68 H. P.| built and entirely new. 
at a speed of 2,800. countershaft drive gears insure| fully enclosed, 

Both engines conform to estab-| quieter operation in all four for-| self - equalizing hydraulic brakes, 
lished Reo practice in having| ward speeds and tapered roller| operating in centrifuse drums, 
four-ring, cam-ground, Lo-Ex|countershaft bearings reduce fric- 
aluminum alloy pistons operat-|tion and provide for the thrust! service braking area in the one- 
ing in chrome-nickel alloy iron| set up by the helical gears. Fol- half ton unit and 246 in the 1%. 
cylinder blocks; inserted alloy| lowing Reo practice, the gears in| The transmission or parking 
steel exhaust valve seats; seven| both transmissions, like Reo axle | brakes on both models are two 
bearing, 2% inch, ¢ 25% inch, counterbalanced shafts, drive pinions, ring gears,| inches wide, operating on a six-! production 


CUMULATIVE TRUCK REGISTRATIONS 42°STATES, SEPT. 1934-33 


Figures shown in this table are supplied by R. L. Polk & Co. with the exception of New Jersey by the New Jersey Motor List Co. and Metropolitan 
With the addition of Alabama, Colorado, Mississippi, Oklahoma, Tennessee, and Wyoming totals, the September table will be complete. 


number of employes at the plant by 
2,000 and bringing the rate of pro- 
larger of the two Speed Wagons. | duction at the mills to approximately 
providing 170 square inches of Both models are fitted with tilting | 50 per cent of capacity went into 


effect at the Inland Steel Co. here 


beam headlamps. 





- this week, according to official an- 
, . nouncement. 

Steel Demand Seen Five new open hearths were 
Hammond, Ind., Oct. 26.—A new| lighted at the mill in preparation 
schedule boosting the| for increased production. 
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GM Earnings 
Predicted at 






By C. J. ALEXANDER 
New York, Oct. 26. — 














done 







in railroad shares. 

News reaching Wall Street on 
the motor situation was more 
encouraging than during 






by General Motors in the third 
quarter was about in line with 
expectations. The preferred stock 
of General Motors 


at above 104 while the common 

was tending slightly downward. 
G. M. Report 

Auburn continued late 

issuance 


selling. Following the 


of the General Motors report of 


earnings, it was estimated in 
financial quarters that the net 
per share for the year was not 
far on either side of $2 as against 
$1.72 in 1933. 

The Automotive Daily News 
stock price averages showed the 
following change in the week 
ended Oct. 24 from the preceding 


week: 
Last This Year 
Wk Wk Change Ago 
24 motors 21.07 21.31 +-0.24 20.30 
10 car-truck 
companies 21.98 22 = +-0.29 21.23 
1) parts-accessories 17.86 17.9 + 0.10 13.32 
4 tire-rubbers 15.45 15 +014 20.49 


Selling came into ages of the 
Auburn company following the 
earnings report for the three 
months ended Aug. 31, last, show- 
ing another deficit. A rally hit 
the stock market late Wednesday. 
This upswing was led by the rail- 
roads but the motor shares joined 
the procession and the leaders, in- 
cluding General Motors and 
Chrysler, made up losses of earlier 
in the day and finished with gains 
of a point or more over Tues- 
day’s close. This advance saved 
the automotive stock averages 
from showing a loss for the week 
ended Wednesday. 


Cars and Trucks Lead 

The car and truck companies 
showed more buoyancy than the 
stocks of the parts and accessory 
and tire and rubber groups, Au- 
burn having been an exception. 
Continental Motors again came 
into prominence from the view- 
point of activity but failed to 
make headway. The affairs of 
this company are getting consid- 
erable attention in Wall St. 

As anticipated, reports of earn- 
ings being issued by automotive 
companies for the third quarter 
show profits for the period to 
have been below those of the like 
period of 1933 in most instances. 
It will be recalled that in the 
third period of last year, automo- 
bile business was much better 
than usual for that time of year, 
due to the sharp upturn in busi- 
ness that developed late in the 
spring and carried through most 
of the Summer. 

For the first nine months of 
this year, however, earnings were 
7 substantially above those of the 

corresponding period of 1933, re- 
flecting a bigger cumulative 
volume of business for 1934 than 
last year. 
Guessers Silent 

Few observers of the industry’s 
trends have ventured estimates 
of earnings for the final quarter 
of this year. Indications are, 
however, that the profits for the 
current period will just about ap- 
proximate those of the final three 
months of 1933. Much will de- 
pend, of course, on how soon the 
industry gets into volume produc- 
tion on next year’s models. Also 
the amount of expenditures on 
new models will have an impor- 














$2 for Year 


Listed 
securities of the automotive com- 
panies were somewhat erratic on 
the New York Stock Exchange 
this week declines on Thursday 
following the swift rally in late 
trading on the preceding day in- 
dicated that buying movement of 
Wednesday was somewhat over 
in the excitement accom- 
panying the sensational advance 


the 
week and the report of earnings 


reached a 
new high for the year Thursday 


in the 
week to be a special target for 
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Motor Shares Erratic Following Sharp Rally 





tant effect on earnings. These 
expenditures probably will be de- 
termined by the studied opinion 
of the manufacturers as to the 
outlook for business in 1935. 

The feeling in financial circles 
is that business will go forward 
next year and that all industries 
will speed their plans for 1935 
soon after the November elec- 
tions unless there is a decided 
swing toward radicalism in those 
elections. Some financial leaders 
venture the opinion that the 
course of business through the 
Winter will depend more on the 
election results than on any other 
single factor. 

McCord in Black 

Officials of the McCord Radia- 
tor & Mfg. Co. stated this week 
that operations of the company 
were in the black, after all 
charges, for the first eight months 
of this year. This company had 
a net profit of $24,757 for all of 
1933. 

The Goodyear Tire & Rubber 
Co. this week announced the 
declaration of a dividend of $1 a 
share on its preferred stock, pay- 
able Jan. 2 to stock of record 
Dec. 1. In the two previous quar- 
ters $1 was paid. A payment of 
$2 was made on Mar. 1 and on 
Jan. 2, last, 50 cents was paid. 

The Norwalk Tire & Rubber 
Co. declared the regular quarterly 
dividend of 87% cents on the pre- 
ferred stock, payable Jan. 2 to 
stock of record Dec. 21. 

Company Reports 

Briggs Mfg. Co. this week noti- 
fied the New York Stock Ex- 
change that it had 37,400 shares 
of its own common stock in its 
treasury, as against 39,700 shares 
reported in the last previous 
statement. The Electric Auto-Lite 
Co. informed the Exchange it had 
50,925 shares of its own common, 
as against 51,025 reported pre- 
viously. Lee Rubber & Tire Co. 
held 45,535 shares of its common, 
as against 45,335 carried in the 
last previous report, and Mack 
Trucks, Inc., reported the holding 
of 37,810 shares of its common, as 
against 32,010 shares previously. 

Officials of the Libbey-Owens- 





the 





Ford Glass 
nounced that 17,400 shares of the 
company’s 
been purchased in the open mar- 
ket for retirement, thus cutting 
down the number of outstanding 
shares 
are to be applied. 


Stockholders Approve 


Dayton, O., Oct. 26.—Stockhold- 
ers of the Dayton Rubber Mfg. 
Co. have approved the recapital- 
ization plan proposed by the di- 
rectors by 75 per cent majority, 
John 
announced Saturday. Two-thirds 
vote was needed. Under the plan 
the arrearage on the old cumula- 
tive preferred stock is wiped out. 

Application has been filed to 
continue the new stock on the 
Chicago 
the old shares were listed. Stock- 
holders will receive notice within 


of the old stock for new certi- 
ficates. 


ent working capital for the neces- 
sary expansion of the Day.un 
Rubber Mfg. Co. 





Last Minute Wall Street Wires 


From C. J. ALEXANDER 
Wall Street Correspondent, Automotive Daily News 


New York, Oct. 26, 3:30 P.M.—Motor shares reacted frac- 
tionally on the New York Stock Exchange today with 
trading quieting down after the two previous days of in- 
creased activity. Selling dried up late in the day and 
pressure was somewhat lifted. General Motors and 
Chrysler each lost less than a point on the day. 











Co. this week an- 


Graham Report 
Reveals Profit 
Made in 1934 


Detroit, Oct. 26.—A net profit of 
$21,852.85 after depreciation and 

all other charges in the first nine 
months of 1934 was reported to- 
day by the Graham-Paige Motors 
Corp. This compares with a net 
profit of $145,934.02 for the same 
period of 1933. 

Net profit for the third quarter 
of 1934 was $1,847.47, comparing 
with a net profit of $122,306.70 for 
the same period of 1933. 

The profit for the nine months 
period of 1934 represented 14,538 
units sold, and the profit for the 
same period in 1933 represented 
10,024 units sold. 


common stock had 


against which earnings 


Dayton Rubber Plan 


A. MacMillan, president, 


Mengel Reports Profit 

Louisville, Ky., Oct. 26. The 
Mengel Co. and its subsidiaries re- 
port a net profit of $52,959 after 
all charges and estimated Federal 
tax, for the first nine months this 
vear. Net sales for the period were 


stock exchange, where 


next ten days for exchange 


Recapitalization is plan- 


ned to simplify the capital struc- | $4,413,241. Unfilled orders totaled 
ture of the company, place the] $807,000 on Sept. 30. The third 
stock in a more favorable posi-| quarter showed net loss of $22,075 
tion for dividends, increase| #fter all charges, with net sales 

7 £13 vide suffici- | #&##rexating $1,406,613. The balance 
marketability and pro - sheet as of Sept. 30 showed a fav- 


orable current assets-current liabili 
ties ratio and good cash position, it 
was said. 
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Inter, Harvester 
Johns- Manville 
Kelly-Spring. Tire 
Lee Rubber & Tire 
Libbey-Owens-Ford Glass 


Bower Roller Bearing 
Hall Lamp Co 
Parker Rust Proof 
yg 574 6 
Warner Aircraft Corp 4 








Sloan Releases 
Report on GM 
Third Quarter 


(Continued from Page 2) 
quarter ended Sept. 30, 1934, 
amounted to $22,858,728, com- 
pared with net earnings of $33,- 
341,618 for the third quarter of 
1933. After deducting dividends 
of $2,294,555 on the preferred 
stock, there remains $20,564,173 
being the amount earned on the 
common shares _ outstanding, 
which compares with earnings on 
the common stock of $31,047,063 
for the third quarter of 1933. 

Net Earnings 

“For the first nine months of 
1934, net earnings available for 
dividends amounted to $92,445,341, 
compared with net earnings of 
$81,409,794 for the first nine 
months of 1933. After deducting 
dividends of $6,883,665 on the pre- 
ferred stock, there remains $85,- 
561,676, being the amount earned 
on the common shares outstand- 
ing, which compares with earn- 
ings on the common stock of 
$74,525,504 for the first nine 
months of 1933.” 


Yellow Truck Report 
Shows Loss Reduction 


Pontiac, Mich., Oct. 26.—‘“Net 
sales of Yellow Truck & Coach 


Mfg. Co. for the nine months 
ended Sept. 30, were $21,839,970,” 
Paul W. Seiler, president, an- 
nounced today. “Net loss after 
provision for depreciation was 
$238,582. In the nine months 
ended Sept. 30, 1933 the com- 


pany reported a net loss of $1,- 
148,069.” 

The consolidated income of the 
company and its subsidiaries for 
the nine months ended Sept._ 30, 


1934 follows: 
Met Malem ..ccccvcvscvccccscccsesses $21, 839,970 
Profit from operations (including the 

company’s proportion of net profits 

or losses of wholly owned and 

controlled companies not consoli 

dated) before provision for depre 

ChACIOM ccccccorsccccccccenccs 443,462 
Provision for depreciation GR2,044 
Net FGGg ccccccccscsescsecese . $258,582 

The quarter ended ‘Sept. 30, 


1934 showed a net loss of $510,- 
976. This compares with a net 
profit of $40,262 in the third 
quarter of 1933. 


Steel Production Falls 
To 25% of Capacities 
Youngstown, O., Oct. 26.—Steel 
output recede, this week, the loss 
of the Youngstown Steel and 
Tube Co. Bessemer plant which 
after a three weeks’ run 
suspended Monday. 


Production may be estimated 
at about 25 per cent of capacity 
compared with 29 last week. 
About 22 of the 83 open hearth 
furnaces were operating most of 
them part time. Two Bessemer 
plants, at the Ohio works and 
the Republic will continue to 
operate. 

Open hearth furnaces will also 
show a slight drop. Sheet and 
Tube will drop a furnace. Re- 
public Steel suspended steel pro- 
duction over the week-end at its 
open hearth plant. 

Finishing mill activities will be 
in keeping with its steel output. 


Swope Reveals Profit 


In General Electric 


Schenectady, N. Y., Oct. 26. 
Sales billed by General Electric 
Co. during the first nine months 
of 1934 amounted to $121,735,- 
122.98, compared with $97,426,- 
146.39 during the corresponding 
period last year, an increase of 
25 per cent, Gerard Swope, presi- 
dent, has announced. 


Profit available for comnon 
stock for the first nine months of 
this year was $11,714,247.20, com- 
pared with $6,886,600.45 for the 
first nine months of last year. 
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AUTOMOBILE TOPICS 


WHOLESALERS AND RETAILERS 


HANGES taking place in Co. — Stude- 
retail and wholesale es- 
tablishments throughout the 
country are reported in these 
columns, arranged according 
to territory. New franchises 
as well as other trade infor- 
mation are secured through 
8 variety of sources and 
every effort is made to have 
them accurate and timely. 








Motor 






VANCEBURG—Pollitt 
baker. 






EASTERN STATES 





MIDDLE WEST 






MAINE 
New Dealer Contracts 
ELLSWORTH—State Street Garag 


baker. 
NEWPORT—Ralph H. Kimball—Studebaker. 
NOBLEBORO—Hudson H. Vannah—Stude- 


baker. 


MASSACHUSETTS 


FALL RIVER—The distributership for the 
new General Motors Truck line has been 
taken over by Howland-Ricketson Motors. 






e—Stude- 











OHIO 


New Dealer Contracts 

AKRON—Swope Motor Sales—Studebaker. 

ASHTABULA—Callender Motor Sales — 
Studebaker. 

COVINGTON—Van's 
baker. 

LATTY—Vogel 









Auto Service—Stude- 







Motor Sales—Studebaker. 
















This sales organization | will cover A 
River and all surroun ing towns.—The : . 
Service Auto Supply has added a new bor- The Editors will be glad to MARION—Holloway Motor Sales—Stude- 
ing bar and brake drum lathe to its equip- receive, direct, any news of baker. ; 
ment of time-saving tools. f . MIDDLEPORT—Russell Auto Sales—Stude- 
NEWPORT Bil Manning, | of Fell, River, changes in retail and whole- a nae ws 2 
‘ as opened a new store here as e firs I *“RVA—Kenner Motor Co.—Studebaker. 
step in his expansion program. _ Henry sale personnel, changes in PLAIN CITY—Plain City Motor Sales— | 
Brough, who has been with Manning for address, erection of new Ue sea eT DUSKY Sinaia 2 . os 
sR SAD > —Schecks Service a- 
tion—Studebaker. | 






some time, will be in charge of the New- 
port shop, and will be assisted by James 
Hampston. 


buildings, etc. 







INDIANA 
New Dealer Contracts 










Motor Sales—Stude- 


New Dealer Contracts 
LEOMINSTER—City Garage—Studebaker. 
SPRINGFIELD—Franklin Motor Co.—Stude- 





New Dealer Contract 


@ This page from September 8 Auto Topics tells bakers cc. smith Co, Inc—Stude- facture, "purchase and. sell ai 
f; hi . h baker automotive parts and supplies. 
its own story. The Studebaker franchise is the De eTOR The firm. of Ireland-Thornton, 
° h d d ARYLAND . 200 West wan Street, has tones over, Aa 
— agency for the ‘or ne of automobiles i 
rig t now an up an 3ALTIMORE—Kolpack & Mitchell, Ply- for Decatur and Macon county and will im 
located at Guil- handle al) models of cars and trucks made aa 


best bet in the industry 
coming dealers know it. Why don’t you get on the 


Studebaker band wagon now? Big things are com- 
ing. And you'll be protected against multiple 
dealerships. Write or wire at once to Paul G. 
Hoffman (himself an active and successful Stude- 
baker dealer), President, The Studebaker Sales 
Corporation of America, South Bend, Indiana. 
Ask about the Studebaker truck franchise, too. 









WEST: VIRGINIA gear TON “ : on 
s STAU? N—Staunton Service rage — / 
St SE_-O'Connor Sales Co.— Stude- New Dealer Contracts Studebaker. ; 
~‘paker BUCKHANNON—W. R. Grose—Studebaker. 
; SISTERSVILLE—Reynolds Motor Sales— MICHIGAN 
Studebaker. LANSING—Harry L. Raymond, for many 
years active as a merchandiser of both 


NEW JERSEY 
ENGLEWOOD—Ear! Heide has opened his 


SORT Y 












FORT—Davis 


UNTINGTON—Heffner Motor Co.—Stude- 


baker. 
HILADELPHIA—Paul S. Keiser—Stude- 


mouth and Dodge dealers, 
ford Avenue and Chase Street, 
a showroom for used cars at Mount 
Avenue and McMechen Street. New car 
sales and service will be continued at the 
Guilford Avenue store. The new quarters, 
located at 1601-03 Mount Royal Avenue, 
sufficient in size to permit the display of 
12 uses cars, will be managed by Walter 
D. Mill 


ew Dealer Contracts 
NNAPOLIS—Deluxe Service Station, Inc.— 


Studebaker. 
AVRE DE GRACE—Pitcock Bros.—Stude- 


baker. 


has opened 
oyal 


OUTH 


NORTH CAROLINA 


ANGOLA—Broughton 


CHICAGO—Harry's 


baker. 


HUNTINGTON — Feighner-Hartman Motor 


Sales—Studebaker. 


a baker. 
ie WORCESTER Central Motor Sales Co., 
i », Studebaker. 
. Wecbert J. Moran, Inc.—Studebaker. VALPARAISO—Comin Motor Sales—Stude- 
‘ ‘ : pa ker. 
CONNECTICUT 5.004 5208: 6~Sume W. Robbins— WARSAW —Hartsock Motor Sales—Stude- 
DU BOIS—Emanuel Dym—Studebaker. maker. 
Motor Co.—Stude- ILLINOIS 


Auto Parts Co., 1841-43 
Ogden Avenue, has been incorporated for 
100 shares common stock, by Harry Popiel, 


Anna Popiel and Maurice Popiel to manu- 
kinds of 


by the company. In addition the firm has 
acquired the Independent Oil Co. filling and 
service station east of its automobile _ dis- 
play room, at the corner of West Main 
and North Church Streets. Changes have 
been made in the showroom for the stock 


of Ford parts. 


MT. CARROLL—Wallie Lehner has opened 


the Charles Irwin 


the service station on 
Carroll, 


place on route 40, north of Mt. 
closed since July 1933. 


New Dealer Contracts 
DUQUOIN—Williamson Motor Sales—Stude- 


baker. 
KEWANEE—Kewanee Motor Sales Co.— 


Studebaker 
MINONK—Leiken Garage—Studebaker. 


MONMOUTH—Wiegand Motor Co.—Stude- 

yaker. 

Mz. VERNON—Buckham Motor Co.—Stude- 
ya ker. 


used and new cars, has been named head 


of the used car and _ truck department of 
East 


Packard agency with owe and ar New Dealer Contracts 

ice department, at 40 Engle Street, in the spATESVILLE—R. & H. Oil & Tire Co. Dean and Harris, Ford dealer at 

District Court building. He wi aise serv- Inc. —Studebaker. Grand River Avenue at Cedar Street. 
WISCONSIN 


ice all other makes of autome 


New Dealer Contract 

MT. TABOR—Mt. Tabor 
baker. 

PENNSYLVANIA 

LEMOY NE—The Frink Auto C 


Garage—Stude- 


o. has form- 


GEORGIA 


ATLANTA—Ernest 
additional quarters 
ness across Mariett 
showroom, which contains 
feet of floor space. 

GRIFFIN—Smith Brothers, Inc., 

have 


G. Beaudry has leased 
for his used car busi- 
a Street from the main 
50,000 square 


local Dodge 


moved from 


BURLINGTON—A. J. Finke_ has sold hi 
interest in the Burlington Motor Car Cc 
to L. W. Coughlin, his partner in th 


business since 1921. 

OSCEOLA—Henry J. Rochel and Frank I 
Rochel have purchased the stock of tl 
Osceola Motor Sales and leased the equi) 

and fixtures from T. J. Thomps« 













































ee asia 


ally opened for business at 289 Market and Plymouth dealers, 
Street. Recently appointed as Dodge and its South Hill Street location to 124 East ment ; 
Plymouth associate dealer, William Frink Taylor Street. and are now operating the business as t 
brings to the local automotive field, Rochel Motor Co. : 
twenty-one years’ experience in the in- FLORIDA PLATTEVILLE—Clayton Henning, and | @ 
dustry. He has been located in thie ter- New Dealer Contract son Ray, neve leased the Standare ‘ 
ritory for several years serving in the ca- > r * Marian: save _ service station on e corner of Main a & 
pacity of factory representative for the ross rene Mariana Grove Motors Water Streets. * 
Plymouth Motor Co. The sales an service 7 “i : 
rooms occupied by, the new organization TENNESSEE 8 ——- estima 
have been completely  remoc ele and SHL —Kamm Garage—Studebaker. 
latest facilites. Charles Now Beater Contract b CAMBRIA—David Vaughan—Studebaker 
JOHNSON CITY—Freeman Motor Co.— CUMBERLAND—M. E. Ritchie—Studeba 
FENNIMORE—C. V. Lemanski'’s Gara; 


equipped with the 
who for many years conducted a 


oe Nailor, 
garage repair business _ in Camp Hill, is 4 
associated with the Frink company as a KENTUCKY Oe eee aramount nteheoa dealin 
MILWAUKEE—Furey Motors—Studebal 


member of the sales force. 


New Dealer Contracts 
ASHLAND—William Balkus—Studebaker. 


Studebaker. 


New Dealer Contracts 
RICHMOND—Si 
baker. 


Minter Motor Co.—Stude- 


Jiersch-Gagnon Motor Sales—Studehz 
Zenoff—Studebaker. 






» 
Press, Inc., 


Detroit 











TIME 


The Weekly Newsmagazine 


0 


4 * 
Automotive advertising 


FIRST SIX MONTHS 1934 
TIME maintained its second place position—-and ran as many pag 


in the first half vear as it ran in the full vear of 1930 


: 
W 


s 
5 


AUTOMOTIVE ADVERTISING 
Up 50.5% 


Volume XXIV Number 15 


Results of three recent Questionnaires sent to 1934 purchasers of 
CADILLACS, LASALLES, PLYMOUTHS. 


The Question in each case was ‘‘What is your favorite magazine?”’ 


PLYMOUTH buyers 


2976 Questionnaires mailed 


LA SALLE buyers 


960 Questionnaires 


CADILLAC buyers 


1092 Questionnaires mailed 
Response, 205 Response, 590 


FIRST CHOICE: Time 33% FIRST CHOICE: TIME 24.6% 


Response, 205 
FIRST CHOICE: TIME 43% 


AUTOMOTIVE 


PRODUCTS 
ADVERTISED 


in 
TIME 


PASSENGER CARS 
AND BODIES 
* 
AUBURN 
BUICK 
CADILLAC 
CHEVROLET 
CHRYSLER 
DeSOTO 
DODGE 
FISHER BODY 
FORD 
GENERAL MOTORS 
GRAHAM PAIGE 
HUDSON 
HUPP 
LAFAYETTE 
LASALLE 
NASH 
PACKARD 
PIERCE ARROW 
PLYMOUTH 
PONTIAC 
REO 
STUDEBAKER 


TRUCKS, TRAILERS 
* 
CHEVROLET 
DIAMOND T 
DODGE 
GENERAL MOTORS 
INTERNATIONAL 
KANSAS CITY TRAILER 
REO 
STUDEBAKER 
WHITE 
WOLFE BODIES 
e 


TIRES 
J 
FIRESTONE 
GENERAL 
GOODRICH 
GOODYEAR 
KELLY-SPRINGFIELD 
LEE 
OVERMAN 
UNITED STATES 


GASOLINES AND OILS 
* 
ETHYL 
HYVIS 
SHELL 
PENN GRADE 
PENNZOIL 
PYROIL 
QUAKER STATE 
SINCLAIR 
SOCONY 
TEXAS 


ACCESSORIES 
a 
A. C. 
DELCO 
DUPLATE 
EVEREADY PRESTONE 


FIRESTONE 
(Batteries, Brake Linings, Etc.) 


GENERAL ELECTRIC 
(Battery Chargers) 


G. P. A. 


HASTINGS PISTON 
RINGS 


LOF SAFETY GLASS 
NEW DEPARTURE 
OILOMETER 
PUR O LATOR 
RUSSCO 
SIMONIZ 
TIMKEN 
J. A. TUMBLER LABS 
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E ARE HAPPY to present this supplement as an additional service to the 
subscribers to Automotive Daily News, the Newspaper of the Industry, knowing 
in advance that it will fill a long-felt want because it answers those questions that 


we are most often asked by our readers. 


Motor vehicle dealers, as well as manufacturers, will find that it is a veritable gold. 
mine of the sort of information which, when needed immediately for some pressing 


situation, is well nigh priceless. 





It is our present plan to issue such a Supplement at the close of each six-month 


period and as quickly as registration and production figures are available. 


All regular subscribers to Automotive Daily News will be supplied with this addi- 
tional service at no extra charge. Additional copies may be secured at $1.50 each, 


postpaid. 


We will welcome suggestions for the improvement of future issues of the Supple: 
ment and sincerely trust that you will appreciate this edition as much as we do 


the opportunity of thus extending our service to the Industry. 


Su. SK 


Editor Publisher 


This Review and Reference Book is furnished only to paid subscribers and is intended exclusively 
for their use. The right to reprint or use any statistics herein for any other purpose is reserved ‘yg 
exclusively by the publishers and violators of this privilege will be prosecuted. While all facts and % 


figures are secured from reliable sources and every care is exercised to make all parts herein cor- wo 
rect, the publishers will not be liable for mistakes or errors in their compilation, but will rectify ° 
in future editions, any error brought to their attention.— StocUuM PUBLISHING COMPANY 








Copyright, 1934 
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AMAZING NEW RECORDS 
SET BY DODGE DEALERS! 


SALES HIT 200,000 MARK 
AS OVER ONE THOUSAND NEW 
DEALERS SWITCH TO DODGE 
AND PLYMOUTH FRANCHISE 
IN 9 MONTHS! 













hise i 
No Other Franc 
the Industry Gives You 
Such Wide Market 


Such a 
Coverage - - - | 
Big Profit Opportunity 


n smart de 



























many an 
No wondeticaare switching (0 widest 
cros 2. 1% iveS . a 
Plymouth! This line = ou can get . HE inside facts back of the sensational records piled 
verage t t potentia : 
market cov’ ou the greates nd in up by Dodge dealers so far this year should be of in- 
where! It ~~ that can fou terest to every forward-looking dealer in America. 
rofit opportunt This amazing record is the direct result of five factors—five : 
any line. h passenger major advantagesof the Dodge and Plymouth dealers’ set-up. ' 
+h Dodge and Plymout . entire First: Dodge has built passenger cars and trucks . 
With cover 94.1% of ctically with high public acceptance for 20 years and Dodge 
cars you This means that ale a car iS vehicles are now on the highways in every com- 
market. ho is going to bu ans that 7 E munity in America. 
prospects. It ars coi D re) D Second: Dodge and Plymouth passenger cars 
: hare O as you _ together meet the requirements of 95 out of 100 
erritory o many AN buyers in today’s market. No line offers you a 
t’s why a se WT i wider profit opportunity. 
mouth poser one "4 LY 1 1} Third: Dodge trucks and commercial cars meet 
ders everyW the needs of 98 out of every 100 commercial car and 





at 


truck buyers. In the average community this rep- 


resents a sales and profit potential from 25% to 35% 
above the sale of cars alone. 

Fourth: Dodge policies have always been predicated 
on the mutual interests of dealer and manufacturer. The 
Dodge policy is to cooperate with you exactly 100 per cent. 
Fifth: Dodge and Plymouth have incorporated in them 
brilliant engineering advancements which have 
won for them unquestioned public preference in 






\ 











and commercial today’s market. 
dge trucks janket the entire re) D G Do you, too, think you might do better— 
actically b a seek 98.6% of D make more profit—in your locality with a line 
ou actually © business man ie wy having the tremendous, proved profit possibil- 
{ means oer yses trucks It T 34 T C ities mentioned above? Then let us tell you the 
is your prospect ow dge franchise At details. Opportunities are still open for a limited 
means that with t for steady Pro Ss L number of dealers with this organization. You 
ou have @ chance cies truck sales OMMERCIA may be agreeably surprised, too, to learn how 
right through the ye C easily you can get started with Dodge. Our 


requirements are only those that are necessary 
to insure your own and our success. 

Dealers now holding other direct or associate dealer 
franchises, also independent garages in certain localities, 
are invited to get the facts. If interested, don’t delay. Dodge 
has come a long way in the past and brilliant plans for 
the future have been completed. Now is the time to learn 
the facts. Next year—yes, even next month may be too 
late. Write or wire in confidence for the details. Address 
A. vanDerZee, General Sales Manager, Dodge Brothers 
Corporation, Detroit, Michigan. 


Gt 











8.6" 


* Total sales of Dodge and Plymouth cars and Dodge trucks and commercial 
cars by Dodge and Plymouth dealers, from Jan. 1 to Oct. 20, 1934, were 205,468 








Complete passenger car registrations, 1929-30- 
31-32-33 and first six months of 1934. 


Detailed Directory of Industry listing addresses. 
officers, products manufactured, ete. 


Financial Statements of Automotive Companies. 
Used Car Sales Statistics. 
Official speed records allowed by A.A.A. 


Trade names of all cars ever manufactured in 
4 America. 


Chronology of Important News January to June, 


1934. 


Commercial Car registrations. 


Estimated number and age of cars now in opera- 
tion. 


List of states in order of registrations .. . in 
order of percentage of sales increases. 


List of manufacturers in order of sales volume 
. in order of percentage of sales increase. 


Department of Commerce production figures. 


Dividends of automotive companies (1929- 


1934). 


See Complete Index to Contents on Page 97 
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L., Salle is exerting a definite influence on motor car styles. From the day its smart, 
practical streamlining was first revealed to motorists, automobile men knew that La Salle’s grace 
of line and beauty of contour would soon be reflected in a new designing vogue. The immediate 
approval of America’s modern minded public was indication enough that La Salle’s impress on the 


motoring mode would be both marked and certain. . .. The owner of today’s La Salle, therefore, 


enjoys the added distinction of driving a car that is truly the pacemaker of the streamline trend. 


CADILLAC MOTOR CAR COMPANY, DETROIT, MICHIGAN 





